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WHERE TO BUY 


———<=<the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Drives. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mac 
Aprons (factory), acid, water proof. 

Phil Emrich, Cincinnati. 

Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 
BASKETS, Wood, Tomato. 

Planters Mfg. Co., Portsmouth, Va. 

R. A. Wood Lumber Co., Norfolk, Va. 
BEET TOPPER. 

A. K. Robins & Co., Baltimore. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Baskets, wire, scalding, picking, etc. 
BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 
Belting. 

Berry Boxes. See Baskets, wood. 
BLANCHERS, Vegetable and Fruit. 

Ayars Machine Co., Silver Creek, N. Y. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sel!s Corp., Chicago. 

Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

a Boiler and Mfg. Co., Chattanooga, 

enn. 
Bottle Caps. See Caps. 
Wood. See Boxes, Crates, 
ooks, 
Bottle Corking Machines. See Bottlers Mcy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE. 

McStay Machine Co., Los Angeles. 

Boxes, Crates and Shooks, Wood. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines, can. See Labeling Ma- 
chines, can. 

BROKERS. 


Howard EB. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 

Buckets, Wood. See Cannery Supplies. 
BURNERS, oll, gas, gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore, 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 

Max Ams Machine Co., New York. 
CANNERY SUPPLIES. | 

Ayars Machine Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cat. 

Berlin-Chapman Co., Berlin, Wis. 

The Langsenkamp Co., Indianapolis. 

Lookout Boiler and Mfg. Co., Chattan 


ooga, 

Tenn. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Slaysman & Co., timore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Stampers. Stampers and Markers. 
Can Testers. See Camakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mcy. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cnicinnati, O. 
Virginia Can Co., Roanoke, Va. 
Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 
CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 
Machines. 
Capping Steels, soldering. See Cannery Sup. 
CAPS. 
Phil Emrich, Cincinnati. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Con- 
veyors. 
Checks, employes’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 


CLEANING AND GRADING MACHIN- 
ERY. Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING AND GRADING MACHIN- 
ERY, peas,--beans, seed, etc. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Machy Co., Chicago, Il. 
Slaysman & Co., Baltimore. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 

Milk Condensing Machinery. 

Colors, Certified, for foods. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore. 

COOKERS, Continuuos, Aglitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 

Cookers, retort. See Kettles, process. 

Cookers and Fillers, corn. See Corn Cook- 

er-Fillers. 

COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

COPPER COILS, for Tanks. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Berlin-Chapman Co., Berlin, Wis. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Mo oO. 

A. K. Robins & Co., Inc,, Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co.. Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 

CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co.. Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 


Consult the advertisements for details. 


Peerless Husker Co., Buffalo, N. Y. 

Corn Mixers and Agitators. See Corn 
Cooker Fillers, 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wra rs, @ 

Hinde & Dauch Paper oO. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Balti 
A. K. Robins & Co., Inc., Baltimore, 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mcy. 
Dating Machines. See Stampers & Markers. 
DECORATED TIN (for Cans, Caps, etc.) 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati. 
Dies, can. See Canmakers’ Mchy. 
Double Seaming Machines. See 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons, Co., Baltimore. 
Slaysman & Co., Baltimore. 

Elevators, Warehouse. 

Employes’ Time Checks. See Stenelils. 


ENAMELED BUCKETS, PAILS, ete. 
Emrich, Cincinnati. 
e Langsenkamp Co., Indiana 
& 
ngines, steam. ee ilers and 
Kettles. See 
n 


EVAPORATING MACHINERY. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons, Baltimore. 


EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
,™ Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chi 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 


FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, ete. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, bottles. See Bottlers’ Mcy 
FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San Jose, Cal 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, ete. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Machinery, fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power 
Plant Equipment. 
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GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore, 
Sprague-Sells Corp., Chicago. 

Generators, electric. See Motors. 


Governors, steam.. See Power Plant Bavlp. 
Grading Machines. See Cleaning and 

ing Machinery. 

Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. See Corn Huskers. 
See Cleaning and 

rading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 


cago. 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis. Ind. 
Sprague-Sells Corp., Chicago. 
See Glass Bottles, etc. 


Jars, fruit. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 


Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Indianapolis, Ind. 

Sprague-Sells Corp., cago. 
Kettles, enameled. See Tanks, glass-ilned. 
A. K. Robins & Co., Baltimore. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore... 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Selis Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
KRAUT CUTTERS. 
A. K. Baltimore. 
KRAUT M 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Morral Bros., Morral, Ohio. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, D. Cc. 


MARKING INKS, POTS, Etc. See Sten- 
cils. 
Phil Emrich, Cincinnati. 

Markers, can. See Stampers & Markers. 
Marmalade Machinery. See Pulp Machy. 
Meat oppers. ee op 
MILK CONDENSING & CANNING MHY. 

Ayars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Mchs. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. W. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., fibre. See Fibre Contrs. 
Paper Boxes. See Cor. Paper Products. 
Paper Cans and Containers. See Fibre Ctrs. 
Paring Knives. See Knives. 
PARING MACHINES 
Phil Emrich, Cincinnati. 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc.. Baltimore. 
PEA AND BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek. N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., cago. 
DEA HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 
PEA VINE FEEDERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co.. Kewaunee, Wis. 
PEELING KNIVES. 
Phil Pmrich, Cincinnati. 
‘A. Robina & Co., Inc., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 
Phil Emrich, Cincinnati. 


POWER PLANT EQUIPMENT. 


Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ 
Power Transmission Mchy. See 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin. Wis. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, process. 

Retorts, steam. See Kettles, process. 


RUBBER GLOVES, factory. 
Phil Emrich, Cincinnati. 

Rhubarb Cutter. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). 

nery Supplies. 

SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 

Sanitary Cleaner and Cleaner. See Clean- 

ing Compounds. 

Sanitary (open top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, tomato, etc. ; 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Lengsenkamp Co., Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Scealding & Picking Baskets. See Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps. . 

Sealing Machines, bottle. See 

Machinery. 

Sealing Machines, 

Closing Machines. 
SEEDS, Canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 

SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Cen Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 

Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 
Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 

Slicers, fruit and vegetable. See Corers 

and Slicers. 

Sorters, pea. See Cleaning and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


See Can- 


Bottlers’ 
sanitary cans. See 


STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cook 
Steam Jacketed Kettles. See Kettles. 


Steam Pipe Covering. See Boiler and Pipe 
Covering. 


Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 
A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Scott Co., Columbus, Ohio. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 
Switchboards. See Electrical Appliances. 
SYRUPING MACHINES. 


Mfg. Co., San Jose, 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 
Berlin-Chapman Co., Berlin, Wis. | 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy, 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Topping Machines. See Capping Machines. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 


' A. K. Robins & Co., Inc., Baltimore. 


Souder Mfg. Co., Bridgeton, N. J. 

Sprague Cang. Mchy, Co., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Spragueé-Sells Corp., Chicago. 
TRADE-MARKS 

Cc. E. Richardson, Washington, D. C. 
Transmission Machinery. 
Transplanting Machine. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 


Regulators. 
Vegetable Corers, etc. See Corers and 
Slicers. 

Vegetable Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 

VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See 

Scalders. 

WASHERS, can and far. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 

Washing and Scaiding Baskets. See Bas- 


kets. 

Windmills and Water Supply Systems. 
See Tanks, wood. 

Wiping Machines, can. See Canmakers’ 
Machinery. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

WIRE, for boxes. 

Wrappers, paper. ee Corrugated Paper 
Products. 

Wrapping Machines, can. See Labeling 
Machinery. 

WYANDOTTE—Sanitary Cleaner. 

J. B. Ford Co., Wyandotte, Mich. 


: Glass-lined Tanks. See Tanks, glass-lined. 4 
Re ] lir See Power Plant uip. ; 
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MAX AMS Closing Machines 
for Sanitary Cans -- “Standard of the World” 


Use AMS Closing Ma- 
chines. and AMSCAN Cer- 
tified Sealing Fluid — The 
Golden Band—and Insure 
Tight Seams Without 
Waste. 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


BRANCHES: Chicago and London, England. 


AMS No.128 Clo sing Machine 
Patented 
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Experience 


ONTACTS with all branches of the 

canned foods industry, and with 
many other industries, build broad 
experience— 


aa out of which should come wise counsel. 
= Wise counsel is free from bias. It looks 
first to the requirements of the canner 
or packer. Counsel of that kind grows 
naturally out of wide experience and 
wide manufacturing scope. 


The variety of Canco production, 
coupled with the collective experience 


€@! 


of Canco men, suggests intelligent and 
In practical container counsel. 
a ( Experience is a valuable element in — 
(te Canco Service. More than likely a 7 
As 2 Canco representative knows—or can 
quickly find the answer to most of 
FE: your perplexities. Did you ever try I 
it out? 
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“WEIRTON.W.VA.. TIN CANS 
CAPACITY 600 MILLION CANS PER: YEAR 


LARKSBURG, 


2 


June 29, 1925 


OF 
Z 
Z 
SS g 
Z 
SS 


June 29, 1925 THE CANNING TRADE 


3 


Ayars Rotary Syruping Machines 


Covered by Patents in United States and Canada. 
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Standard Machine for No. 1-2-21¢ 


and 3 cans. 


For Filling Tomato Pulp. 


Machine for No. 10 cans. 


CAN BE FURNISHED WITH UPRIGHT CAN FEED OR DISC FEED 
AS DESIRED. 


Also for filling syrups and liquids in cans and glass jars already partly filled 
with fruit or solids. Equipped with Ayars Rapid Valve, insuring every can 
being filled absolutely uniform and to the proper level. 


The can having a 13 lift, valve will operate when can is over-filled, on materials 
such as String Beans, Pears, Apples, Peaches etc. Valve does not have a 
stem to go down to mash the fruit, but only a flat thin plate to press down 
the fruit. 


Write For Prices and Full Information. 


Ayars Machine Company, NEW JERSEY 
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Ermolds Give Service 


Labeling machine efficiency means day in and day 
out service under the most exacting requirements 
of the modern bottling establishment. 


In construction and operation, no machine ever 
produced has given better service at a lower cost of 
operating upkeep than the new Ermold Labeler. 
Body labels only, body and neck labels or triple 
label work is handled with equal satisfaction on 


ERMOLD LABELERS. 


Edward Ermold Company 


The Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Garisevoort and Thirteenth Streets 


NEW YORK CITY. 


SOLE CANADIAN AGENTS 
Freyseng Cork Company Toronto & Montreal 


LOOKOUT Boilers require the minimum cf attention. A 4 
fusible plug located in a tube insures safety from Icw water. = 3 
‘LOOKOUT Boilers can be equipped, when requested, with — 
a water coil which can be connected to a hot water storage 1's H. P.to 50 H.P. 
tank and used to supply hot water for general purposes. B 
e that your dealer specifies |] i 
LOOKOUT Boilers enable you to increase your quantity | 
and improve the quality of your finished products. place your orders with him. 
None genuine without the monogram. 
If you want satisfaction, insist that your boiler have th 
y Write to your Dealer for additional information. 
monogram Ort sUT | on the fire and ash door castings. We make shipment from our stock upon receipt of order. 


LOOKOUT 


Coal-Burning Boilers 


are designed especially for the 


Canners, Preservers, Picklers, and Orchardists. 


bey 
LOOKOUT Boilers are economical of operation, requiring ; pf tha 
about five pounds of coal per horse-power per hcur They re. 
burn coke equally as well, which enable them to comply 
with smoke ordinances. 


LOOKOUT Boilers steam quickly and hold a Jarge quantity 
of dry steam at high pressure, no delay in waiting for steam 
to be generated. 


LOOKOUT Boilers have a fire-box surrounded by water, 
therefore practically all the heat in the fuel is used for the 
generation of steam. 


LOOKOUT BOILER & MFC. CO, Chattanooga, Tenn., U.S.A. 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


; THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 


TERMS OF SUBSCRIPTION. 


One Year, - - - - - - - $3.00 
Canada, - - - - - - - - - $4.00 
Foreign, - - - - - $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE CANNNG TRADE, Balti- 
more, Md 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


~ OOD EXPERTS—lIn the death of Senator E. F. 
Ladd, of North Dakota, there passes out one whg 
did great things in the promotion of pure foods 
and the laws affecting food production. North Dakota, 
under the administration of the then Professor Ladd, 
was one state which every manipulator of foods care- 
fully avoided, because little escaped his keen eye if it 
did not measure well up to the high standards he set. 
There are those among the canners who will say that 
Professor Ladd was unreasonably exacting. Be that 
as it may, he rose to senator entirely through this 
early work, and of course because of his real ability. 
As a senator he was a credit to his state, and his pass- 
ing leaves it the poorer. 

The one other state which vied with North Dakota 
on food matters was Pennsylvania, and there Food 
Commissioner Foust was enforcing stringent regula- 
tions which every food manufacturer gave careful heed 
to. Pennsylvania was and is known as the pure food 
state, and Mr. Foust is the man who made that repu- 
tation for it. Now he has been retired after a quarter 
century’s fine work. 

Meantime Dr. H. W. Wiley, usually recognized as 
the father of all pure food legislation, has recently 
charged that the National Pure Food Law is not being 
lived up to, or enforced, as it ought to be. As long as 
the Doctor lives he will ever keep a close eye upon food 
legislation, and may he live long and keep such guard. 
The industry owes much to Dr. Wiley and to general 
food law activity, and it has nothing to fear except 
from a breaking down of those laws. Canned foods 


and canners stand squarely back of food law enforce- 
ment. 


THER OPINIONS—You have probably noted the 
new fashion of asking prominent men to act as 
editors, for the day or the issue, and not to be 
outdone in up-to-dateness, we are going to let two well- 
known canners voice here their editorial opinions, the 


first on apples, the second on the love apple, better 
known as the tomato. 
In presenting his subject Mr. E. A. Meyer wrote 
us: 
We are large canners of No. 10 canned 
apples, and for ‘several years have been try- 
ing to place the apple canning industry on a 
better business basis. We cannot contract 
for fruit, and to name a future price before 
the crop can be estimated is very hazardous. 
Inclosed find copies of letters that we 
have sent out to all apple canners. Also a 
copy of letter to our brokers. At this early 
date we have received many replies from our 
fellow canners giving us encouragement. We 
would appreciate it very much if you would 
give us some space in the next issue of your 
publication. We believe that this would be 
greatly appreciated by the industry. 
If you are interested in further informa- 
tion, we will be pleased to co-operate with 
you. 


Dear Fellow Canner: 

About this time each year we are flooded with requests for 
future prices on No. 10 apples, and knowing that your buyers 
and brokers are also insisting on prices, we believe that it will 
be to our mutual advantage to work together in solving this 
problem. 

To book orders without a cost sheet and to anticipate crop 
and business conditions for three or four months in advance is 
not considered good business. 

The price of canning apples is determined by the size of the 
crop. The danger of frosts may be over, but there are many 
other conditions that will seriously effect the size and quality 
of the apple crop, and it is impossible to definitely estimate the 
apple crop at this time. 

We cannot start shipping new crop apples before about Sep- 
tember, and we fail to see any disadvantage to buyers if canners 
wait to name future prices until later in the season. 

The “rate of mortality and the percentage of failures” in the 
apple-canning industry is very high. This is the result of pack- 
ers naming prices before they know what their product will cost 
them. 

It would be a great benefit to canners and appreciated by all 
brokers and buyers if canners had an established date when their 
future prices would be announced. September 1st is the logical 
d-te, and for ourselves we do not expect to name a price cn No>. 
10 apples before August ist. 
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Knowing that you are interested in the solution of this prob- 
lem, we await your early reply with interest. 


Yours very truly, 
THE C. H. MUSSELMAN CO. 
E. A. MEYER, Vice-President. 
Dear Broker: 


About this time of each year we are flooded with requests 
for future prices on No. 10 canned apples. As our representa- 
tive, we want you to appreciate our problems and give you the 
following information: 

It is impossible for us to contract with the fruitgrowers for 
our apples, and the price of canned apples is determined by the 
cost of the apples. The danger of frost may be over, but there 
are many other conditions that will seriously affect the size and 
quality of the apple crop, and it is impossible to anticipate the 
apple market for this fall at this time. ; 

We are interested in placing the apple-canning industry upon 
a sound business basis, and think the best policy is to book orders 
SAP until we can more definitely estimate the apple crop, and 
then name prices, guaranteeing same against decline until date 
of shipment. The logical date for naming future prices on No. 10 
apples is September Ist, and for ourselves we fail to see how we 
can name prices before August 1st. , 

Our three plants are located in the great apple sections of 
the East. All of the fruit is delivered to our plants by the fruit- 
growers. We pack only apples, and our plants are equipped with 
the latest machinery, giving the highest efficiency by continuous 
operation. Furthermore, the utilization of our by-products en- 
ables us to give our buyers the greatest value for the price paid. 
This has made it possible for us to place on the market a product 
that has increased the demand so that we are the world’s largest 
apple canners. 


’ The best business men do not care to “take chances,” and 
the largest buyers are not purchasing futures until they can 
estimate cost and prices. Who knows? Prices may be lower. 
Why gamble? We believe that you are interested in represent- 
ing a canner that endeavors to do business on sound business 
principles, eliminating as much as possible all conditions that will 
in any way interfere with full delivery and the quality of the 
product and is striving to place on the market canned apples, 
carefully graded, all good quality, immune from swells, at the 
lowest possible price. 

Yours very truly, 
THE C. H. MUSSELMAN CO. 


E. A. MEYER, Vice-President. 


And the other contribution follows: 
Editor “The Canning Trade,” 


Federalsburg, Md., June 25th. 
Sir: 
Two months ago, when you asked me for an opinion on toma- 


toes, everything was problematical. Already a surprisingly large 
part of the problems have crystallized. 


Then there was danger of too much tomato acreage. Now 
the only danger is that what is out will not prove to be enough. 
With the most favorable weather possible from now on, there will 
be enough. Unless it is more favorable than that of the average 
period from June 25th to September 30th, the crop will prove to 
be short of the country’s requirements. 


This because the country’s requirements are so much greater 
for tomato products other than canned tomatoes every year. It 
is a sad commentary on the quality of canned tomatoes which 
part of our canners put on the market that the consumptive de- 
mand for that article does not increase as fast as it should. 
William Silver sent all of the Tri-States canners a splendid letter 
on that subject recently. I would be glad to see it broadcast to 
all canners of the country. It is a splendid commentary on the 
“tomato products” manufacturers that their business is building 
up fast. Last year about three-fourths of the tomato production 
of that greatest of all tomato-raising States, Indiana, was used 
by them, and this year an even larger percentage will be needed 
by them. Possibly nine-tenths of the very heavy production of 
New Jersey and Ohio goes to them, and this year abnormally 
heavy drafts on the uncontracted acreage of Maryland and Dela- 
ware are sure to be made by them. Preparations are being made 
in that direction now to an extent which would surprise most 
canners if they realized fully what is being done. 

The reason there is danger that there will not be enough 
tomatoes raised this year is: that if the crop is short, the price 
on canned tomatoes will fluctuate too much, with resulting harm 
to the industry. Instability of the market price has been almost 
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as much of a curse to the business as canning of poor quality has. 
The canners foolish enough to sell futures at below the cost of 
packing and the canners foolish enough to believe during can- 
ning season that because the crop is short, canned tomatoes are 
sure to go to absurdly high prices, and so give too much for un- 
contracted raw stock and fix their selling price accordingly high, 
only to take 50 per cent less than that the following June, are 
alike the enemies of stability, and consequently the business of 
tomato canning. Entirely too many of us show signs of not hav- 
ing learned a thing last year. The selling price on future toma- 
toes has been absurdly low. Will the price in late September 
be too high again? I am afraid so. When the right broker puts 
up the right “holler” at the right moment, what do you think 
the pack of sheep will do, Mr. Reader? It is “Oh, such a beau- 
tiful feeling” to see something we own advancing in value by 
leaps and bounds that few of us ever stop to think about the 
final resulting injury to our business when such an advance does 
come. 

On present crop prospects the price of 1925 packing toma- 
toes should advance to $1.00 for 2s, $1.42% for 3s, and $4.50 for 
10s, all in fiber cases, f. 0. b. country points in Maryland, Dela- 
ware, Virginia, Arkansas and Missouri. Other points customary 
differential. Then they should stop, and if buyers of uncon- 
tracted raw stock for tomato products can afford to given enough 
to shut the canner out he should shut up and stay out of the 
raw stock market rather than take a chance on canned tomatoes 
going to an unreasonable high figure. 

Another thing. We have had an awful crop scare. The 
time of the summer has now come when tomatoes invariably 
begin to look better and most of us begin to think we have over- 
estimated previous damage. We think, after all, we had better 
sell some futures at below cost and figure ourselves into believ- 
ing that they are not below cost. Don’t do it, brother. The crop 
is not going to be here no matter how well it may look for 30 
or 40 days. When it is really harvested it is going to be short, 
short, short from Arkansas to New Jersey. There is less than 
one chance in ten of its being otherwise. Oh, yes, anyone who 
knows tomatoes must reserve a chance that they may do the 
most improbable things on earth, but the cards are stacked for 
a short crop. Don’t try to beat the game. 

Earnestly, 
R. W. MESSENGER. 
Here you have an open forum; let us hear from 
you with your opinions. A free discussion on both of 
these subjects can only result in good. 


TOMATO PLANTS 


25 million Fine Field grown Tomato Plants for sale. 
Greater Baltimore, Stone, Earliana. Bonny Best, 
Norton’s Wilt Resistant etc. Wire or write for 
prices or come to our farms. We ship safely any- 
where and guarantee entire satisfaction. 


J. P. COUNCILL COMPANY, 
Wholesale Growers, FRANKLIN, Va. 


Are You Loosing Money 
By Using Field Crates? 


We do not know of a single 
canner who has used the % 
field Hamper who has changed 
back to crates. 

Our long list of pleased custom- 
ers is our best salesman. 


Write us for particulars. 


Planters Mfg. Co., Inc. 
Portsmouth, Va. 


54 Field Hamper 
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QUALITY 
Cans 


ATLANTIC CAN COMPANY 


BALTIMORE, MARYLAND 


Profitable Advantages 


These are the oustanding advantages experienced by in- 
creasing numbers of canners the country over who use 


Cleans Clean 
Sanitary Cleaner ».Cleansg 


for all their plant cleaning work. 


They know by the feel and smell of their equipment that it is sweetly 
and wholesomely clean. 


They know that it is thoroughly rinsed, free from even the cleaner 
itself. 


They know that the equipment is unharmed and consequently has a 
longer life of usefulness. 


They know also that their cleaning costs are on a profitable basis be-- 
~ cause of the protection Wyandotte Sanitary Cleaner and Cleanser insures 
to the quality of their products. 


You can make their experience yours. 
Ask your supply man. 


The J. B. Ford Co. Sole Mnifr. Wyandotte, Mich. 


in every package’ 
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Turn--Over In Advertised Products 


As Compared with 


Turn--Over In Non-Advertised Products 


By John A. Lee 
Before The Chicago Association of Representatives of Specialty Manufacturers. 


June 15th. 1925 


N a multitude of counelors there is safety,” we 
| are told in the Book of Proverbs, and in the past 

few years there has arisen a great multitude of 
counselors in relation to the subject of “quick turn- 
over” in the merchandising of food products. All the 
counsel and evidence have favored the quick turnover, 
until I fear that the practice thereby engendered has 
gone to an extreme. 


The subject assigned to me is “Turnover in ad- 
vertised products as compared with turnover in non- 
advertised products,” especial application being made 
to food products, and is comparatively easy to handle, 
as contrasted with the general proposition of quick turn 
over and its advantages. 

I will as a preliminary briefly discuss the general 
proposition. 

General Stock Turnover—Speedy turnover in 
merchandising food products necessitates frequent 
buying in small lots and frequent selling in small lots. 
The last is incident to the first, for if one does not carry 
stock in quantities sales must be made to correspond 
for deliveries must be made chiefly from stock. 

Business is too exacting and too impatient of delay 
for sales of merchandise to be filled at leisure form 
manufacturers’ stocks, the retailers will buy where the 
goods are to be had promptly, and the consumers will 
doe the same and will not wait for indirect or delayed 
deliveries. 


If the carrying of stocks is radically restricted, 
either as to quantity or variety, there must be constant 
loss of volume in business, and a frequent change of 
customers. The best assorted and displayed stocks 
of merchandise are the most sought for and attract the 
largest patronage. 

A retail merchant likes to buy from a wholesale 
house that can supply as many of his requiremeents as 
possible, when the quality and price are satisfactory, 
and does not like to spend too much time running 
around after his needs. 

Consumers have a like preference, and the old 
style custom of shopping around for food has gone into 
the discard with the advent of the telephone and auto 
fliver delivery service, both of which are great pro- 
moters of “quick turnover.” It is quite true that the 
merchant who turns his stock over ten times annually, 
at a fair profit, will make more money than a merchant 
who turns over his stock only five times annually. Just 
as a banker who lends money on sixty-day notes com- 
pounds his interest faster than one who lends on four 
er six months paper. 


But the merchant who crowds his stock down to 
staples, and in order to turn his merchandise quickly 
eliminates all grades that do not sell rapidly, constantly 


loses patronage and averages down his percentage of 
profits to a close staple basis. 


There is in the matter of “quick turnover” a happy 
medium or middle course which is expressed “carry a 
stock consistent with the usual requirements of your 
customers in both variety and quantity. There lies 
profit and safety.” 


Control of Stocks—The method of controlling 
stocks and sales have been given to dealers by many 
writers of wide practical experience, and are too wel! 
known and technical to be practically presented in a 
short address like this is to be. 


Frank C, Lotts, in the National Wholesale Gro- 
cers’ Bulletin for July, 1923, stated that a wholesale 
grocer’s stock should never exceed the amount of his 
sales for one month. He was president of the West- 
ern Grocery Co. and of the National Grocery Co., aggre- 
gating about 32 wholesale grocery houses. He ini- 
tiated that policy with them, and under it they have 
been profitably conducted for many years. 


The Bureau of Business Research of Harvard Uni- 
versity has collected statistics of the turnover of retail 
grocers as follows: 


Number of firms.............. 
Stock turnover per annum 


1914 1918 1919 1922 1923 
253 197 175 4438 471 
7.09 7.9 8.3 10.0 10.1 


These figures show that there has been steady im- 
provement in the matter of turnover. 

Comparative Stock Turnover Wholesale—The Bu- 
reau of Research of Harvard University also gives the 
comparative stock turnover of wheolsale grocers for 
several years, viz: 


Year Ea teaeieng 1916 1917 1918 1919 1920 1921 1922 1923 
108 180 145 159 3822 344 442 501 
Turnover.... 5.7 5.59 5.2 5.2 6.1 5.0 5.7 £465.9 


A pamphlet, “Business Studies,” Nov. 5, 1924, by 
C. S. Duncan, Ph. D., Director of Bureau of Business 
Research of the American Wholesale Grocers’ Asso- 
ciation, gives the following interesting figures: 


RELATION OF TURNOVER, GROSS PROFITS, OPERATING 
EXPENSES AND NET PROFIT 


Net Profit or 
Turnover Gross Profits Operating Expenses Net Loss 
$ 2.51 $ 9.38 $ 9.02 $ .86% Profit 
4.61 11.59 8.82 2.76 Profit 
5.23 11.83 11.19 .65 Profit 
5.93 5.06 7.29 2.23 Loss 
6.41 3.47 8.98 5.51 Loss 
6.51 8.96 7.91 1.04 Profit 
6.75 3.86 5..45 1.59 Loss 
6.86 10.25 8.42 1.83 Profit 
7.48 11.52 8.438 3.09 Loss 
8.43 10.91 12..02 1.11 Loss 
10.11 7.87 6.71 1.15 Profit 
10.93 2.09 5.79 - 8.69 Loss 
11.41 8.37 8.45 .08 Loss 
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SPECIAL DELIVERY SERVICE TO CANNERS 


All orders shipped the same day they are received 
TRANSMISSION MACHINERY 
AND 
SUPPLIES 


Steel Split Pulleys, 
Cast Iron Pulleys, 
Wood Split Pulleys, 
Motor Pulleys, 
Hangers, 

Pillow Blocks, 

Set Collars, 
Couplings, 
Sprockets and Chain, 
Bolts and Nuts, 
Belting, 

Air Compressors. 


Dodge Steel Split Pulley 


Dodge 4 pt. S. S. Hanger 


Slaysman & Company, Baltimore, Maryland. 


801-11 East Pratt Street 


Hansen Fruit Vegetable Filler 


FILLS CUT STRING BEANS AUTOMATICALLY. Utilizes Gravity to 
Preform the Filling Labor by Means of the Adjustable Filling Hopper. 


For filling whole beans, remove the hopper and 
you have the best and simplest hand pack filler 
ever built. 


Colby, Wis., Nov. 27, 1923. 
Gentlemen :— 

We wish to advise you that we are more than pleased with the hand bcan filler, or 
rather as you call it, Fruit and Vegetable Filler. 

We were rather doubtful as to its capabilities until we tried it out. Wish to advise 
you that your filling hopper on same does not need attention, and with: one girl super- 
vising the fill of cans, was all the help we needed in the canning of cut beans. 

We have been complimented on the uniform fill of our beans and all we can say is 
we lay it all to your machine. 

If you have any skeptics as to the capabilities of your filler, wish you would refer 
same to me or my superintendent at this plant and am sure we could soon change their 


opinion. 
CENTRAL CANNING COMPANY, 
By W. A. Christiansen, Mgr. 


Adjustable for No.1, No. 1%, No. 2, 


No. 2% and api —— machine Also used for tomatoes, beets, cherries, berries, etc. 


WE CAN MAKE IMMEDIATEDELIVERIES AT THIS TIME. , 


HANSEN CANNING MACHINERY CORP., Cedarburg, Wisconsin 


MANUFACTURERS OF 


Hansen Sanitary Can Washer Hansen Beet Topper 
Hansen Conveyor Boot Hansen Corn Cooker Filler 
Hansen Pea and Bean Filler Hansen Kraut Machine 
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This pamphlet is one of the most complete and 
thorough studies as to conducting a wholesale grocery 
business and its problems and principles I have ever 
read. The author analyzes as follows: 

“No clearer exposition of the fact is needed than 
turn over is a surface manifestation only, and does 
not reveal what goes on beneath. Whatever the turn- 
over figures may be, the merchandising problem is noi 
changed.” 

Chain Store Turnover—I have received a letter 
from a high official of the National Chain Stores Gro- 
cers Association, which makes the following definite 
statement: 

“The average turnover in the warehouse (whole- 
sale) of a chain grocery organization ranges from 12 
to 18 times per annum, and the turnover in their unit 
(retail) stores is from 25 to 40 times per annum. This 
is astonishing. 

Retail Grocers’ Turnover—The ablest address in 
relation to the retail turnover, and the successful 
conduct of a retail grocery business, I have ever read 
was delivered by Sol Westerfeld, of Chicago, to the Re- 
tail Merchants Association of Illinois in convention at 
Moline, Ill., May 14, 1924. He says in one paragraph: 

“Turnover, in my opinion, is but one of the neces- 
sary factors in merchandising, and must be related to 
other vital factors, such as volume and margin.” The 
address is most practical and of decided value to any 
retail grocer. 

I have said enough about turnover of stock as a 
general policy. My own mercantile experience might 
warrant me to enter into a general discussion of the 
subject, but I have preferred to analyze briefly and cite 
attention to the best practical expressions and studies 
of the subject which have been made in recent years. 

The Real Subject—Now for my real subject, 
“Turnover in advertised products, as compared with 
that of non-advertised products.” 

In this connection the first consideration is the 
real merit of the advertised article. Any article of poor 
merit, whether advertised or not, is short-lived, and is 
soon done for. 

Once is enough if the quality does not sustain the 
publicity and the consumer says “never again,” and 
tells her neighbor to beware. Left-handed advertising 
of this kind is deadly. 

Quality and desirability being good, the advertised 
article will sell or turn over in stock with tremendous 
rapidity as compared with the non-advertised and un- 
known article. 


The retail grocers call those articles which are not 
advertised, but which are urged upon them because of 
a greater margin of profit to be sold as “just as good 
and cheaper” than the advertised articles, “Orphans,” 
and look upon them as a congressman once described a 
mule, “Without pride of ancestry or hope of posterity.” 

They regard the time, labor and talk expended in 
introducing an unknown article as far more expensive 
than the occasional price-cutting competition on an ad- 
vertised article of merit. 


I asked a retail grocer how many packages of a 
well-known cereal he turned over as compared with a 
similar article he had under an unknown label. His re- 
ply was “Twenty of the advertised to one of the unad- 
vertised, and in fact we would never sell a package of 
the ‘Orphan’ goods if we did not personally push them 
with a view to closing them out.” 
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The Usual Reply—When an unknown article is of- 
fered to either the retail or the wholesale food dealers, 
the usual reply is “I have had no call for it.” Then if 
insistent the salesman is told to “Create a demand for 
it, then I will stock it.” 

The wise retail grocer gives the people what they 
want and what they call for, and in that way secures 


the “quick turnover.” 


The rapid turnover is obtained by restricting stock 
to the best sellers and avoiding shelf warmers. 

I do not profess to say that a retail grocer or a 
wholesale grocer is without initiative or individual in- 
fluence in the introduction and sale of unadvertised 
goods or unknown brands, for they have such an influ- 
ence, but they cannot afford to spend too much time in 
such work. In doing such work they are fighting a 
battle unaided and alone. Unless there is a large su- 
perior inducement as to price and quality in favor of 
the unadvertised article, the repeat business or orders 
will be unlikely or dubious. 

About Advertising—Advertising of an irregular 
or occasional nature is not safe to base purchases upon. 
It must be continuous. When the publicity ceases the 
demand falls away, not suddenly, but gradually and 
surely. Publicity is a form of ubiquitous and unceas- 
ing sales influence, everlastingly appealing to consum- 
= and calling their attention to the merit of the ar- 
ticles. 

There is advertising and advertising. The manu- 
facturer and wholesaler must describe the merits of 
their products through the medium of the commercial 
and trade journals, in order to reach the retailers, and 
must get the articles quoted in as many price lists as 
possible. 

I regard street car advertising as very important 
and resultful. It gets an audience and a reading with 
consumers which no other consumer advertising ob- 
tains, except possibly pamphletts distributed by retail 
grocers with their basket or package deliveries to the 
homes, or lectures to women’s clubs accompanied with 
distribution of,small samples. These three forms of ad- 
vertising are done where and when people have the 
time or inclination to read or listen, 


Newspaper consumer advertising of food products 
is of a debatable value. It is evanescent, like the pass- 
ing of a breeze, and expensive. Most of the papers are 
so large and cumbersome that small advertising spaces 
are concealed rather than displayed. 


Magazine advertising of food products is very 
expensive but effective, for magazines go into the 
homes and are read at leisure by the women who buy 
nine-tenths of the food products purchased, but they, 
too, in many instances, are becoming so large that an 
advertisement is stifled by the number and weight of 
their pages. 

Special “Week” displays have been excellent, but 
are now being overdone. We have weeks for too many 


articles, and consumers are becoming callous and in- 
different to them. 


Educational and demonstrating lectures to women 
consumers and to retail dealers are excellent and ef- 
fective, but not expensive. They promote the time- 


honored mouth-to-mouth advertising, which is the best 
and most effective of any. 


Specialty Salesmen—Specialty salesmen wield the 
most potent influence to put articles on the retailers’ 
shelves, but if the article is new their work must be 
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SOUTHERN 


SANITARY 
CANS 


are 


Dependable 


Southern Can Company 


BALTIMORE 
New York Office 
17 Battery Place MARYLAND 
“If it’s used in a Cannery 
--- We sell it.” 
PLAN 


COMPLETE INSTALLATIONS 


MANUFACTURE FULL LINES OF CORN, 
PEA, TOMATO, FRUIT MACHINERY 


Extend Field Service gratis 
during the canning season. 


Sell complete equipments guaranteed 
to deliver satisfactory results 
—or money back. 


Sprague-Sells Corporation 
General Sales Office 
500 N. Dearborn St. Chicago, Ill. 


Western Sales Dept. 
14 Stockton Ave., San Jose, Calif. 
FACTORIES 
Peerless Husker Co., Inc. Buffalo, N.Y. 


Sprague-Sells and Peerless Canning Machinery Sprague-Sells Corporation, Hoopeston, Ill. 


Smith Mfg. Co., Inc., San Jose, Cal. 


is built in the modern plants illustrated above. | - 
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“hooked up” with consumer advertising in order to get 


ine goods off the retailers’ shelves and on to the shelves . 


cf the pantry or storeroom. I would not consistently 
underestimate the personal influence of retail grocers 
in persuading consumers to buy unadvertised goods or 
their ability to sell unknown brands of goods. 

Consumers do unquestionably place much confi- 
dence in the recommendation of their retail grocers, 
but the policy of the chain grocery stores, which is to 
give consumers what they call for and to keep the 
goods which are called for in stock, has of recent years 
had a generally competitive effect on.all food retailing, 
and retail grocers do not usually have the time, nor 
will they take the time, to conduct a sales promotion 
for “Orphan” goods or unadvertised brands. 

Personal Effort Advertising—Advertising is by 
no means confined to printed publicity. A wholesale 
grocery salesman does effective advertising, and a 
great deal of it, by comparing qualities by sample, and 
naming and comparing prices, and retail grocers’ sales- 
men do the same kind of advertising. 

Personal effort, however, is expensive, and is con- 
fined to individual influence. With the retailers the 
sales so made cost more to make them by far than to 
give the consumer the goods called for, and manufactu- 
rers cannot consistently or severely criticise the deal- 
ers for asking that a demand be created for the goods 
before they are stocked. 

Must Introduce by Pioneering—lIt costs money to 
push the sale of unadvertised goods, and the extra 
margin of profit offered dealers by “Orphan Goods” 


does not usually counterbalance the extra selling ex- 
pense. 


Unadvertised goods must, therefore, pioneer their 
way and be gradually but slowly established through 
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LEWIS CUTTER 


— 
Beans, Okra, Celery, Rhubarb 


Alttention, Mr. Canner:- If your cutter does not cut old and 
stringy beans clean, then you should have a Lewis 
Cutter, which cuts perfectly. 

We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 

Testers for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 
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merit, by lower prices, by personal favor, and in many 
ways, until they have so far become profitable that 
owners can afford to advertise them. 

Even well established and nationally advertised 
brands of food products will fade away and become a 
reminiscence if neglected by those who make or sell 


them, for there is an unceasing competitive effort to 
displace them. 


CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


at. 


McMinnville, Tenn.—The building for the Warren County 
Canning Co. is complete, and the machinery is now being in- 


stalled. The railroad company has begun work upon the erec- 
tion of a six-hundred-foot side track. 


Carlisle, Ky.—J. B. Obershein, of Montvale, Va., one of the 
members of the organization which will operate a tomato-can- 
ning factory here this summer, has made final arrangements for 
the installation of machinery. Operations will start about Au- 
gust 1st and end about October 1st. 


Bellview, O.—About one-half a normal crop of cherries is 
expected at the Highland Cherry Farm. An estimated crop of 
6,000 bushels will be harvested. 


Bellview, O.—Reporting an excellent business outlook and 
prospects of a bumper season, stockholders of the Bellview Kraut 
and Pickling Co. met recently and elected the following officers: 
P. C. Kline, president; E. H. Erdrich, vice-president; J. D. Cook, 
treasurer; W. H. Erdrich, secretary and general manager, and 
George Ebner, superintendent. 


New Pekin, O.—The new Pekin Packing Co.’s building is 
about completed, and the machinery is being installed. When 
completed it will be one of the most up-to-date plants in Indiana. 
It is owned by John R., Joseph E. and Harold Houghland and 
William I. Fewell. The citizens of Pekin made a donation of five 
acres of land for the plant. 


Scottsburg, Ind.—The chief topic for discussion was how to 
get the new ten-ton boiler for the new canning factory off the 
flat car and across the stream to its foundation. A lot of gratis 
advice was offered, but the best solution we heard was to send 
for Dude Middleton to carry it over. 


Peru, Ind.—The Peru Canning Co. is operating this season 
for the first time. Peas and corn will be handled, the company 
having contracted for approximately seven hundred acres of peas 
and five thousand acres of corn. The company is installing 36 
huskers and cutters to handle this acreage. 


ESTABLISHED 1856 


PHIL.EMRICH, 2 


MANUFACTURER 

CANNERS PACKERS’ = 
im 


KNIVES -APRONS-4n> 
SUPPLIES 


824 MAIN.ST. CINCINNATI.O., U.S.A. 


| 


BALTIMORE, MD. 
Brokers -Distributors 
CANNED FOODS 
Food Products 
406 Water Street, Corner Custom House Place 
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Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 


Canadian Plant 
HUNTLEY MFG. CO. Ltd. 
Tillsonburg, Ont. 


THEY NEED WASHING 


speaking of Tomatoes, of course. 


No other stock picks up an 
equal amount of dirt. Good 
clean old Earth, if you please 
but still, *not wanted’ in the 
can. 


Put your stock thru a MONITOR 
Clyindrical Washer and you will 
have accomplished. The dirt is gone; 
mould spots have gone; you have 
stock in perfect condition. 


Our combination of Cylindrical 
Washer -- Roller Picking Table -- 
Sealder, stock automatically passing 
thru the line, isa mighty popular 
one. 


SPECIAL AGENTS 
P.O. Drawer 25 SILVER CREEK,N. Y. |, 


Brown Boggs Ltd, Hamilton, 
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Muncie, Ind.—Better than 90 per cent of this year’s acreage, 
which the Fairmount factory of the Snider Preserve Co. has con- 
tracted with the farmers of the surrounding country, has been 
set to tomatoes, and reports reaching the officials is to the effect 
that prospects are bright for a good stand. 


Seymour, Ind.—Construction of the new sweet-corn canning 
plant by the Rider Packing Co., on the north side of the city, 
has practically been completed and will soon be in readiness for 
the placing of new machinery, much of which has already arrived. 
Farmers in Jackson county have entered into contract with the 
company for practically 1,000 acres. Continued dry weather has 
not seriously damaged the sweet corn, and with careful cultiva- 
tion farmers will be able to obtain a good average yield. 


Elnora, Ind.—The new wareroom at the canning factory in 
Elnora is rapidly nearing completion. The roof was placed in 
position this week. The room is built of concrete blocks, one 
story high, and it has 9,000 square feet of floor space. 


St. Paul, Ind.—The canning factory which is being erected 
at St. Paul by C. C. Mobley, of St. Paul, and Frank Bass, of Shel- 
byville, is nearing completion. It is said to be one of the largest 
and best-equipped factories of its kind in the State. 


Attica, Ind.—The Wabash Valley Canning Co. has bought 
the ground and buildings for a factory. They have put out three 
carloads of fertilizer, have bought the machinery, and are work- 
ing to get ready for it. 


Morton, Iil_—Twelve hundred acres of sweet corn is growing 
in this locality for canning in the new Dickinson plant. 

Metamora, Ill—The new canning factory, now about com- 
pleted, will be put into operation this season. 


Sullivan, Ill—George Mariner is builidng a large canning 
factory here to be operated this season. 


Savanna, IIl.—J. B. Thomas, of Steffen & Co., cucumber- 
pickle packers, announces that the salting plant now under con- 
struction will be ready by July. 


Stanley, Wis.—Several wild deer were observed mingling 
among the cattle of the Big Four Canning Co., at the latter’s big 
farm on the northern outskirts of Stanley. It is thought that 


BERLIN QUALITY 


Now on Quantity Production 


Due to the standard of quality and service, our vegetable 
and fruit canning machinery business has increased as 


follows: 
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1920 production 27% 
1921 production 32% 
1922 production 43% 
1923 production 40% 
1924 production 52% 


1925 sales to date (May 
27% more than 1924 production 
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they were attracted by the cattle and stayed among the herd 


during most of the day. 


Lake Odessa, Mich.—Local canning factory being enlarged. 
2,000 acres of vegetables signed up this season. 


_ Traverse City, Mich.—With factory completed and machinery 
in place, the Traverse City Canning Co., a firm organized here 
this spring, announced that its plant would be prepared to handle 
the 1925 cherry crop. Officers of the concern estimate that the 
first cherries will be in the market here about July 1. 


Coopersville, Mich.—Organization of a corporation to be 
known as the Daggett Canning Cc., was perfected to take over 
and operate the canning factory at Coopersville owned by the 
Thomas-Daggett Co., now in the hands of the receivers. The new 
company is capitalized for $15,000, and it expects to purchase 
between $400,000 and $500,000 worth of fruits and vegetables this 
season. Officers of the company are: President and treasurer, 
Henry Smith, Grand Rapids; vice-president, Thomas Graham, 
Grand Rapids; secretary and general manager, E. P. Daggett, 
Coopersville. 


Cruthersville, Mo.—Construction was begun reecntly on the 
new canning factory which has been established here under the 
management of H. P. Thweatt, of this city. The building will be 
erected on the west side of town adjoining the Home Oil & Gas 
Co., property along the levee, and is on a Frisco spur, giving it 
direct railroad connections for its product.. 


St. James, Mo.—A new canning factory is under construc- 
tion here. 


Forsyth, Mo.—The canning factory here is nearing comple- 
tion and will ready when the tomato crop ripens. Cool and dry 
weather has hindered the growth of plants and in some cases 
necessitated replanting. 


Kansas City, Mo.—E. H. Cooper writes: “Am opening can- 
ning factory soon in Texas to put up figs from a 500-acre farm.” 
Mr. Cooper does not mention the place of his cannery site. 


Aberdeen, Wash.—The clam pack of Grays Harbor was one- 
third larger than the pack of 1924, cannery operators say. 


1919 
1920 
1921 


more than 
more than 
more than 
more than 1922 
more than 1923 
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BERLIN-CHAPMAN COMPANY 


Completely Equip Your Canning Plant 
BERLIN, WIS., U. S. A. 
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Bliss No. 225 Gang Slitter 


Over 825 in Service. 
Why? Ask Us 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


W. BLISS CO. worxs BROOKLYN, N. Y., U.S.A. 


DETROIT N 
OFFICES { Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y, HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


SALES 


N .379. 


Bliss for Machinery 


CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVE 


Call 


The time is short—the season close at hand. Do not 
delay further. Order your Catsup Filling Equipment 
now! It will soon be too late to get Kiefer machines— 

» and do better work this season at lower cost. 

Remember these features which have proven of great 
advantage, convenience, and economy to catsup packers: 

Filling without slop or waste. 

Each bottle filled perfectly. .No filling of cracked, 
broken or imperfect bottles. 


Nothing to take apart when cleaning. 


Minimum amount of metal contact. 


No perceptible loss in temperature when filling. 


Write us now. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 
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Ferndale, Wash.—The people of Ferndale have put through 
a bill to put in a sewerage system. It is felt that this will help 
their largest industry, the cannery. Next year the cannery 
should be able to handle beets and corn, something never handled 
successfully here before. That means hundreds of dollars more 
to be spent in this community annually. 

San Francisco, Cal.—Robert D. Frey, domestic sales man- 
ager for the California Canneries Co., is making an extended trip 
in the Eastern States and visiting the various representatives 
and distributors. 


Petersburg, Alaska—With its shrimp, clam and crab plants, 
Petersburg is the center of the shell-fish industry in Alaska. An 
additional payroll was added by the Star Shell-Fish Co. starting 
to put up crab meat in the old Ness shrimp plant on the Union 
Trading dock. The incorporators for the new industry are: Ben 
Grondahl, Chris Christensen, Hans Wick and Henry Roden. 

Valdez, Alaska—F. E. Gingrass, the Wrangel shrimp can- 
neryman, has interested Seattle capital and recently organized 
the Wrangel Shell-Fish Co. under the laws of the State of Wash- 
ington, with himself and E. C. Wilson and W. E. Wilson, of 
Seattle, as the incorporators and directors. The company is or- 
ganized with $20,000 capital for the purpose of engaging in pack- 
at Wrangel. Larger scale operations are contem- 
plated. 

Victoria, B. C—Saanich Canning Co., exporters of famous 
canned clams, are building a new cannery at Sidney. The pro- 
posed building will be 104 feet by 63 feet, giving 8,040 square 
feet of floor space. The building will be erected on a concrete 
foundation and will be of frame and iron construction. Modern 
machinery will be installed at the cannery. 


GROWS “WORSER” AND “WORSER” 


HE Frank T. Stare, Inc., under date of Wausau, Wis., June 

20, 1925, says: “Every report you get on the 1925 Wis- 
consin pea pack is ‘worser’ than the one before. Practically 

all of the canners down State are packing. One canner has 240 
acres in the can and 7,000 cases in his warehouse, nearly 30 cases 
per acre. This is the best we have heard of. Many are getting 
nearer 20 cases per acre. And the quality is not so good, either. 
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“This writer has been out most of the week with out-of-the- 
State buyers. The situation is simply desperate. Up-State can- 
ners who will not begin packing for ten days or two weeks, but 
who stand a better chance of getting a yield, have been flooded 
with orders. They are all now practically sold up, excepting on 
a few items of sweet peas. Down-State canners, of course, will 
not consider any business until they find out where they are at. 
Many of them, in fact, are buying to cover future sales. The 
buyer who is minimizing conditions in Wisconsin is kidding him- 
self, and will pay, pay, pay a plenty. 

“The market today, when it is possible to place orders at all, 
is as follows: 


ALASKA 
Fancy Ex. Stand. Standard 

SWEETS 
1.30—1.35 1.20—1.25 1.10—1.15 


“Don’t be too fussy and attempt to choose canners if you 
want peas. Naturally, the older and better-known canners are 
sold up, and are unable to take on business at this time. There 
are others who can. And that is where our service comes in. 

“Do not delay—conditions are going to be worse before they 
get better.” ; 

Thomas J. Meehan & Co., Baltimore, in their circular letter 
of the same date says: 

“Baltimore, Md., June 20, 1925. 

“The Baltimore News of June 18 states that Baltimore city 
and county and all of Maryland east of the Cumberland Moun- 
tains is parching under the worst droughts in the history of the 
Weather Bureau here. Only .04 of an inch of rain has fallen since 
May 29, and unless there should be heavy rain within the next 
few days, crops on the Eastern Shore and elsewhere in the State 
east of Hagerstown will be ruined. There is no immediate pros- 


601-7 S. Caroline St., 


STEVENSON & CO., Inc. 


Machinery 
Made 
To Order 


BALTIMORE, MD. 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or for 
future. We are the oldest Seed House in America, this being our 
141st year. If we had not given good seeds, good attention to 
business, and fair prices, we would not have existed so long. Write 
us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 
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Use 
Virginia Cans 
For Best Results 


Service First--Quality Always 


VIRGINIA CAN COMPANY 


ROANOKE, VIRGINIA 


Delay! 


Don't delay your order any longer. The season 
is near by and it will soon be too late to get a 
SOUDER CONTINUOUS COOKER for your 
factory this year. The few remaining in stock 
will not last long, so put your order in today. 


To have that successful season you should be 
well equipped and this is a big step towards that. 


The cooker dependable 
Quality unexcelled 
Cook shortest 


Labor at minimum 


3 size cans without change : 
Price lowest 


What more can you ask of a machine ? 


Send your order today. Tomorrow may be too late. 


SOUDER MFG. CO., Bridgeton, N. J. 
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pect of such relief, according to the forecasts of Dr. James H. 
Spencer, head of the Weather Bureau. 


“It is never a pleasant job to be a purveyor of bad news, but 


we feel impelled to use the above news item in order that our 
friends may be posted fully up to the minute about the situation 
and outlook for the crops of tomatoes, beans and corn. What the 
future holds in store no one can predict with any degree of accu- 
racy, and one man’s guess is as good as another’s about the final 
result. Through our spectacles, purchases of either item at to- 
day’s quotations will prove to be safe as well as satisfactory. 
The buying of futures tomatoes and corn increased in volume 
this week, with strong indications of a firm feeling in the mak- 
ing, if not a higher market ahead. It certainly looks like a good 
time to buy. Think it over. 

“The packing of the 1925 crop of peas is over in this section. 
The drought, aided by exceedingly hot weather, reduced the yield 
considerably, and reports from other pea-canning centers reflect 
the same situation. There are some excellent trades available 
here in point of quality, all sizes sieves, at what seem to be at- 
tractive prices. Also, there are some bargains to be had in sub- 
standard grades. We will appreciate your orders. Samples will 
be sent upon request. 

“Spot tomatoes were more widely bought this week, which 
gratified the holders of them very much. The No. 1 tins are 
nearly sold out, and the end of the pile of No. 3 tins appears to 
be in sight. The lateness of the crop this year has made a longer 
than usual season for the disposal of the spot goods, and it is 
not unlikely that the 1924 pack will have vanished before August 
15. Keep your weather eye on them. ° 


“All spot vegetables woke up this week, not a single item 
being neglected by the buyers. Most of the orders were for 
small lots, but quick shipment was asked for in nearly every in- 
stance. The handicap under which the early crop of stringless 
beans is laboring will likely cause a rally in the prices for the 
1924 pack. Crushed corn is sold out except a few stray lots in 
second hands, which are being held at drug store prices. Only 
a few cases of beets remain unsold, and the same may be said 
about potatoes. Futures potatoes and beets are active. 


“In spot fruits, white wax cherries in syrup were the center 
of attraction. New pineapples were also sought after. The 
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stocks of pears have been reduced to the vanishing point. The 
balance of the line remains quiet. There was but little demand 
for future fruits. 


“Cove oysters and herring roe marked time again this week.” 


CANNED FOODS WEEK TO BE NOV. 9 TO 21, 1925. 


ITH the selection of November 9 to 21 as the 

date for Canned Foods Week, active work has 

been started by committees representing the 
canning industry, the distributors and the machinery 
and supplies trade, which is expected to bring results 
far surpassing any previous Canned Foods Week cam- 
paign. 

The date was selected at a conference of represen- 
tatives of canners, distributors and the machinery and 
supplies, at which the canners pledged not only the 
united support of their industry, but also financial 
contributions that will probably reach $75,000. The 
distributors gave their enthusiastic endorsement of the 
campaign and outlined plans to organize local commit- 
tees for Canned Foods Week in every city of import- 
ance in the entire country. The organization of these 
local committees will be started at once, and a field man 
will assist in the work. 

Members of the general committee in charge of 
the campaign, so far as they have been selected by the 
organizations participating in the campaign, are: 

National Wholesale Grocers Association: Chair- 
man, Leslie M. Lieber, Raas-Lieber Co., St. Louis; Vice- 
Chairman, W. J. Tancill, Secretary, St. Louis Whole- 
sale Grocers Association, St. Louis. 


Zastrow Hydraulic, Steam Impelled 
Circle Crane, radius up to 18 ft. 


sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40°’ x 72’’ and other 


ZASTROW MACHINE CO., Inc. 


Process Crates, Standard 3, 4& 
5 tiers. Also Special Sizes 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 
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A Wise Precaution 


OOD 0 


yee the Canning season your 
responsibility te your stockholders, 


your creditors, your growers and your 
community, is greater than at any other 
time. 


COC 


> 0 C0: 


Every increase in your values adds to 
your responsibility. These interests 
ought not to be jeopardized. You can- 
not safeguard them properly without 4 
adequate fire insurance. 


Keep a close check on your values. | 
Protect them at once. Insure with 


Canners Exchange Subscribers : 
at 
Warner Inter-Insurance Bureau i 


where for seventeen yearsthe cost has | 
averaged $6.28 per thousand less than the 
customary insurance company premiums. 


Seventeen years of study and experience f[ 
and an understanding of the Canners’_ § 
needs are behind every policy that goes | 
out from this office. l 


Send your requirements to 


Lansing B. Warner Inc. | 
155 East Superior Street f 
Chicago, Illinois. 


19 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 


The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 

The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Com, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 


The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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EVERY CANNER 


Who uses Corrugated or Solid Fibre Shipping Containers 


SHOULD HAVE 


Patented 
\ Nov. 5, 1918 


THE LIGHTNING BOX SEALER 


It Speeds up Production. 

It Insures Securely Sealed Containers. 

It does the work at One-third the Cost. 

It’s cost of installation is small, and 

It quickly returns that cost in Labor Saved. 

It will Save its cost to you this Season. 

It requires but one operator to serve a large cannery. 
It Gives the Maximum of Service, because 

It is Practical. Because of its Efficiency. 

It is Used Everywhere. GET YOURS NOW. 


IMMEDIATE DELIVERY 


— FROM — 


A. K. ROBINS & COMPANY, Inc. 


EASTERN REPRESENTATIVE 


BALTIMORE, MARYLAND 


— Or From — 
McSTAY MACHINE COMPANY 
Manufacturers 
3036 East 5th Street, Los Angeles, U, S. A, 


WE ARE BOOSTING CANNED FOODS WEEK 
November 9th to 21, inclusive 
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THE CANNING TRADE 


Robins Offers Another Opportunity For The Canner 


One of the largest and most up-to-date canning plants in the East has dis- 
continued business. We purchased the entire mechanical equipment, con- 
sisting of approximately fifteen carloads of canning machinery, most of 
which is up-to-date and in first class condition. 


We enumerate the machinery unsold as of Monday, May 11th. Wire, write or 
telephone in event of your being interested in,any of the following items:— 


Process Crates 

Open Process Kettles 

40x72” Process Retorts 
Zastrow Cranes 

Crates Covers 

Canning Factory Chairs 
Wood Packing or Filling Tables 
Haller Washer 

Wood Tubs 

Sprague Syrupers 

M &S Filler 

No. 12 Disc Exhausters 

Lot Pans 

Lot Buckets 

Spinach Washer 

Lot of practically new 14” width Ball Bearing 
Roller Conveyor. 

Jeffrey Tomato Peeling Table 
Jeffrey Tomato Washer 
Remington Washer 

Superior Washer 

Small Remington Washer 


Cyclone Pulp Machine 
Lot bu. Baskets 


Pea Hulling Machines 

25 H. P. Vertical Engine 
40” Pea Graders and Sieves 
Doz. Wire Baskets 

150 gallon Copper Kettles 
Pineapple Corers 

Pineapple Slicers 


Pineapple Graters 

Lot of Wheel Barrows 

Chain for Remington Scalder 

Kern Finisher 

16 ft. Oyster Boxes 

24 ft. Oyster Box with all track 

Lot of 52 Oyster Cars, with transfer platforms 
Approximate 20 H. P. Honzontal Engine 
Wood Pea Elevators 

Burt Labeling Machines 

No. 3 Hammond Labeler 

Diagram Stencil Cutter 

Boxing Machine 

Right Angle Drive 

Apple Peelers and Corers 

Peach Slicers 

Cherry Pitter 

Reeves Variable Pulleys 

Wood Pulp Tanks and Coils 

Steam Traps 

Tomato Washers 

Cooler 

Sprague-Lowe Pulp Finisher 

Sprague Lowe Pulper 

Worthington Steam Pumps 

or more Assorted Trucks 

Tomato Steamer 

Cuykendall Corn Mixer 

Sprague No. 5 Corn Cutter 
Anderson-Barngrover Cooker for No. | cans 
Anderson-Barngrover Cooler for No. | cans 


Any of the above equipment that may require rebuilding will be given attention in our own: 
factory; therefore every piece offered is guaranted to be in first-class condition. 

We manufacture canning machinery, having 52,000 square feet of space for manufacturing 
purposes, and should you be in the market for any canning equipment not enumerated 


above, will be glad of the opportunity to quote on your requirements. 


A. K. ROBINS & CO. Inc., 


ROBERT A. SINDALL, President & Treasurer 


Write for catalogue. 


Lombard & Concord Sts., BALTIMORE MD. 


HARRY R. STRANSBURY, Vice-President 


The AYARS NEW PERFECTION PEA FILLER and the AYARS UNIVERSAL TOMATO 


‘AND CUT BEAN FILLERS are the only practical machines of the kind on the market. 


we quote yOu on same. 
promptly. 


May 


Can make shipment in time for the coming season if orders are received 
Write us for information regarding the Ayars Beet Grading Machine. 


We offer subject to price sale, one practically new 104 caqacity Jeffrey Tomato Peeling Table. Are 


you interested? 
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National Food Brokers Association: P. J. Murphy, 
Deming & Gould Co., Chicago, IIl. 

Canning Machinery and Supplies Association: Og- 
den §S. Sells, Sprague-Sells Corporation, Hoopeston, Ill. 

National Canners Association: Royal F. Clark, 
Beaver Dam, Wis.; James Moore, Rochester, N. Y.; 
James A. Anderson, Morgan, Utah. 

A meeting of the general committee will be held 
in Chicago on June 27 for the selection of materials, in- 
cluding streamers, posters, etc., and for the further or- 
ganization of the campaign. 


CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 


ute. We urge your co-operation and invite your commu- 
nication. 


_ _ Fincastle, Va., June 22, 1925—Tomatces—Plants only par- 
tially set, and those that are set are not doing good. Very dry. 
Can expect only half crop. 


Goodes, Va., June 22, 1925—Tomatoes—Have not had any 
rain to amount to anything here since the middle of May. Plants 
are blooming in the beds. A few have been watered and planted, 
but they are looking very badly. Will have to have a very re- 
markable season from this time on if we make over 20 per cent 
crop. 

Sharps, Va., June 19, 1925—Stringless Beans—It has been 
three weeks ago today that we have had any rain, only a how-do 
and good-by. Don’t think will yield over 60 per cent of a crop. 

Tomatoes—The growers are carrying waterand putting it in 
the hills in order to get them set out, but most of them die, owing 
to the hot sun and the ground being so dry, and we don’t look for 
more than a half crop in this section. 

Bloomsburg, Pa., June 20, 1925—-Corn—Looks fair. Germi- 
nation about 80 per cent. Farmers are re-planting. Acreage 
same as last year. 

Peas—Dry weather is affecting them quite materially. Do 
not expect over 60 per cent normal crop. 

Tomatoes—Very poor stand, owing to hot, dry weather. 
Several growers are still planting. Prospects look discouraging. 

Peach Bottom, Pa., June 22, 1925—-Peas—A good crop, fully 
100 per cent. 

Corn—Looks good and we have in a little more than usual. 

Stewartstown, Pa., June 18, 1925—Corn—Normal acreage. 
Growing weather. Prospects good. 

Beans—Normal acreage. Mostly up and fair prospects. 

Tomatoes—Acreage lessened on account of hot, dry weather. 
Crop will likely be late. 

Chemung, IIl., June 18, 1925—Peas—None out this year. 

Corn—Fair stand. Came up very uneven, due to dry weather. 
Good rains this week. Prospects at this time 95 per cent normal. 

Northview, Mo., June 16, 1925—Tomatoes—40 per cent acre- 
age. Conditions above the average for this time of year. Out- 
look is for a good pack. If conditions continue as they are at 


present, probably the largest pack that was ever packed will go 
into tin cans this fall. 


Story City, Iowa, June 16, 1925—Corn—Average is 10 per 
cent above normal. Present prospect for yield is about normal. 
Has been very dry, but are having fairly good rains at this time. 

Owatonna, Minn., June 19, 1925—Peas—Do not expect over 
40 per cent of a crop. Had a hard hailstorm May 19, which 
totally destroyed one-third of our acreage and injured the bal- 
ance. 

’  Corn—Looks like 100 per cent at this time. 

Ogden, Utah, June 17, 1925—Tomatoes—A normal year. 
Cherries—75 per cent of normal crop. 

Peaches—Failure. 

Beans—Normal crop. 

Wettest June in years. 


Pleasant Grove, Utah, June 18, 1925—Tomatoes—There is 
about 20 per cent more acreage contracted this year than last. 
Have just completed a survey of our contractors, and find that 
all acreage is planted that was contracted, and while we were 
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some two weeks earlier this year than last in planting, the cold, 
wet weather we have had has retarded the growth until we are 


‘no further along than usual. What we need is warm, dry weather 


now, and if we get it there should be a normal pack of the usual 
excellent quality. 


Stringless Beans—Crop looks good and there should be a 
good pack this year. 

Peaches—Froze out. 

Apples—Unless something unforeseen happens, there will 
be a good crop. 

TENNESSEE 
June 20, 1925. 

Reports as called for from members of our Association over 
the State show conditions of the tomato crop as follows: 

Dickson—About 50 per cent of tomatoes set. About through 
setting. Dry and hot. Everything burning up. 

Dandridge and Clinton—About 65 per cent tomatoes set. If 
rain soon, about 20 per cent more will be set. Hot and dry. Slight 
shower yesterday. 


Humboldt—About 50 per cent set. If rain soon, perhaps 15 


per cent more will be set. Dry. Some sections had rain, but not | 


enough. This report covers all our 11 factories in 9 counties. 


Maryville—About 40 per cent set and 10 more will be set. 
Very hot and dry, and has been for 60 days. 


Pikeville—About 30 per cent set. If rains soon, expect 10 
per cent more will be set. Bad. Too dry. No rain in 6 weeks. 

Tate Springs and Blaine—About 50 per cent set. Perhaps 
5 or 10 per cent more will be set. Unfavorable on account of dry 
weather. 

Dandridge—About 50 per cent set. Do not expect any more 
to be set. Has been very dry. Had nice shower on 15th. Pros- 
pects very gloomy. 

Church Hill—About 50 per cent set. Plants all about dead 
in beds. Very dry. No moisture in land. Plants dying in fields. 

Mooresburg—About 40 per cent set. Expect 20 per cent 
more will be set. Rain yesterday and today. 

St. Clair—About 50 per cent set. No more will be set if it 
doesn’t rain soon. Awfully dry yet. No rain in 6 weeks. 

Cleveland—About 40 per cent set. Possibly 10 per cent more 
will be set. Very dry. No rain in 6 weeks. Plants have burned 
up in beds. Poor stand on first setting. Prospects very dis- 
couraging. 

Pigeon Forge—About 60 per cent set. Very few more will 
- set. Very dry. Had no rain for 5 weeks. Dry as a powder- 

ouse. 

Rockwood— About 70 per cent set. Perhaps 5 per cent more 
will be set. Poor stand. Setting late. 

Newport—About 70 per cent set and 10 per cent more will 
be set. Very dry. Crops have every appearance of being short. 

Rutledge—About 50 per cent set. If rain soon, perhaps 15 
per cent more will be set. 

Jefferson City—About 65 per cent set. Expect 25 per cent 
more will be set. Good rain over most of our crops on 15th. Has 
been very dry. Tomatoes not damaged. Very bad from drought. 

Dandridge—About 50 per cent set. Do not expect any more 
will be set. Extremely dry weather. No rain for 5 weeks. 

Whitesburg—From 40 to 50 per cent set. Weather very un- 
favorable. 

Russellville—We are having rains this week, and expect 75 
per cent will be set. Tomato plants scarce. 


Three Springs—Very dry. If we have good rains soon, ex- 
pect 70 per cent will be set. 


Morristown—The season has been very dry until this week, 
and we expect 50 per cent of the tomato crop. Was set early and 
25 per cent will be set this week. 


White Pine—Season unusually dry, with rain this week. We 
expect 65 per cent of a crop. 


Witt—Very unseasonable for plant setting. No moisture 
in the ground. Expect about 60 per cent of-a crop. 


Alpha—We expect about 50 per cent of the tomato crop set. 
Six weeks of dry weather, and still dry. 


New Tazewell—25 per cent of the tomato crop set. Dry 
and no rain for three weeks. Cannot now be over 50 per cent of 
a crop. 


New Tazewell—70 per cent set. 10 per cent of the whole to 
be set. Dry. Only had one little rain in 20 days. Will get about 
80 per cent of a crop. I am better pleased with the crop than I 
have been for two years. 
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Copper Steam Jacketed Kettles ; 
Value Received! 
When you buy A-B mach- 
inery you get full value 
received. Some canners may 
believe A-B’s original cost 
is high—but no canner yet 
: has ever questioned A-B’s 
quality. 

“(Quality is remembered long after price is 
forgotten,’’ and so it is with A-B Canning 
Machinery. 

A-B’s first concern is to build good canning 
4 machinery, which will perform correctly 
7 Our Kettles stand the test of service and time. Made under all conditions. The selling als 
a of heavy plate by expert smiths. The result is a pro- just a consequence. 
: duct with a reputation. 
in all from 5 up. any style or 
shape to suit the most exacting demands. : 
A-B Canning Machinery is operating all 
Shallow Jam or Preserve Makers Kettles over the world wherever quality fruit and 
Tilting Kettles, from which the product is poured. 
Mechanically controlled ) vegetables are canned. 
Indiana Pulpers 
‘ 
Indiana Kern Finishers oti 
A-B has justified its reputation for Good 
I Canning Machinery. 
nspection 
Grading TABLES 
Sorting 
Enameled Lined Pipe 
Tomato Washers 
Enameled Pails & Pans 
Wood & Steel Tanks 
Pulp & Catsup Pumps 
Steam Crosses 
Steel Stools 
4 Fire Pots 
3 Indiana No. 10 Fillers 
“A-B COOKERS GUARANTEE 
7 Indi polis, Indiana, U. S. A. UNIFORM PRODUCTS AND QUALITY” : 
ANDERSON-BARNGROVER MFG. CO. 
Anderson-Barngrover Mfg. Ca. Factory and General Offices: San Jose, Calif. 
ij ' San Francisco, Cal. Central Western Office: 844 Rush Street, Chicago 
; Coast Representatives Eastern Sales Representative 
S. O. Randall’s Son S.O. RANDALL’S SON 419 Marine Bank Bldg. 
Baltimore, Md. Baltimore, Md. 
Eastern Representative 
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Algood—About 60 per cent of the tomato crop set. Expect 
about 15 per cent more to be set soon. Hot and dry. One month 
of drought. 


College Grove—70 per cent of the crop set. 
cent more to be set soon. 
plant setting. 


Rogersville—25 per cent of the acreage set. 10 per cent to 
be set soon. Very dry. Tomatoes that were watered and set are 
dying and a poor stand. 

Lithia, Va., June 11, 1925—Tomatoes—We are having very 
dry weather here, and so far there have not been any plants set 
out of any consequence. Growers have their ground ready and 
plants are very good, but will get too large unless we have rain 
soon so they can be transplanted. 

All crops and pastures are suffering from the dry weather. 


Centerville, Md., June 22, 1925—Stringless Beans—We did 
not handle any in 1924. We have a fair acreage (100), and they 
are looking very well, although they need rain awfully badly. 
They are just beginning to blossom, and with a good rain within 
a few days will make a fair average crop. 


Tomatoes—Have a 25 per cent increase in acreage, but the 
fields have a very poor stand of plants, not more than 75 per 
cent. The weather has been fearfully hot and dry, and during 
the first week after the plants were set the nights were cold, 
followed by frosts. There is no prospect of any rain, and we 
do not expect more than a 50 per cent crop at this time. It is 
too late to expect any plants set after this date to make a crop, 
unless the fall weather is unusually fine. 

Hammonton, N. J., June 23, 1925—Strawberries and Red 
Raspberries—Yield exceptionally small and poor. 

Clinton, Me., June 22, 1925—Golden Bantam Corn—Have a 
very good stand, and it is looking good for June 22nd. 

Crosby Corn—Did not get as good a stand for this; should 
say about 90 per cent of normal, but is looking very good. 

Stringless Beans—Looking good at the present time. Looks 
like 100 per cent, but something may happen to them yet. Too 
early to tell much about them. 

Apples—Too early to say anything about them. 

Other crops looking normal. 


Expect 15 per 
Hot and dry. Very unfavorable for 
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Greenfield, Tenn., June 22, 1925—Blackberries—Less than 
50 per cent crop. Have not any at all to can. Fresh market too 
high for us to compete. 

Green Beans—None for canning. 

Tomatoes—Less than 25 per cent acreage. Prospects as 
poor as possible. Most all the plants that were put out are 
burned up. No rain to date and very few plants even if it should 
rain. 

There have been scattered showers, but most of the country 
is in about the same condition. 

Belvidere, Ill., June 22, 1925—Alaska Peas—Are getting 
about 25 per cent of a normal pack. 

Late Peas—Expect about 75 per cent of a normal pack. 

Corn—Have all indications of 100 per cent. 

Circleville, Ohio, June 22, 1925—-Corn—Condition of crop 75 
per cent normal. Needs rain badly. 


Winona, Minn., June 22, 1925—Cucumbers—Have planted 
about 1,500 acres in territory about 200 miles in area. Violent 
storms and floods have taken a toll of approximately 300 to 400 
acres. Reports of severe ravages of bugs and cut worms will, 
perhaps, reduce yield considerably. 


Cabbage—About 100 acres planted, of which 25 to 30 acres 
reported completely destroyed by storms and floods. Remaining 
acreage reported as looking well at this time. 

Cauliflower, Onions, Beans and Tomatoes—Approximately 
100 acres planted. No reports of serious damage. 

Prospects with normal years compare favorably on standing 
acreage. 
sic San Francisco, Calif., June 18, 1925—Tomatoes—lIn fine con- 

ition. 

Cucumbers—In fine condition. 

Kelso, Wash., June 17, 1925—Tomatoes—Will have about 
2% acres this year, and are just now ready to set them out, hav- 
ing had very cold, wet and unfavorable weather. It is nice and 
warm now and expect good results. 


Beans—Are up nice and the warm sunshine will make them 
come right along. Will have about 1% acres in Kentucky and 
Tennessee Wonder and Stringless Green Pod. 

Cucumbers—Will have about 2% acres for pickles. Part are 
up and part are to plant yet. Hope to get much good results 
from them. 


THE KYLER BOXER 


For economical, high quality production, KYLER 
BOXING MACHINES are without equal. 

Their initial low cost, dependable operation and 
freedom from repairs make them the most profitable 
machines of this type ever built. 

KYLER BOXING MACHINES embody time- 
tried and proved principles of construction throughout, 
with working parts that are strong, simple and 
accurate. 

Start today to cut your production costs by using 


KYLER BOXING MACHINES. 


Westminster Machine Works 
WESTMINSTER, MARYLAND 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 
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“THE 


exeel Our Labels 
nDesi the Highes est Standard 
of Artistic = for Commercial Value. 
Ask for our Superior Line for your v= Grade. 
Stecher Lithographic ©. 
Rochester, NY 


An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
Sietetin U8. feeder, are so large that it is not unusual to hear pea 
CanadaandFrance - packers say that Ideal Viner Feeders more than save 
their cost each season. 


FRANK HAMACHECK MACHINE CO, Inc. 


Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE—Locomotive Type Boilers. 

80 H. P., 100 lb. 

85 H. P. A. S. M. E., 150 Ib. 

80 H. P. on wheels, A. S. M. E., 125 lb., New 

2-125 H. P. A. S. M. E., 125 lb. 

4-125 H. P. Ames Empire A. S. M. E., 125 Ib. 

Upright Boilers, new and used, almost every size, 
from 4 to 100 H. P. 

LOUIS A. TARR, INC., N. W. corner Sharp and 
Conway streets, Baltimore, Md. 


FOR SALE—One 4-sieve Sinclair-Scott Colossus 
Pea Grader; used one season. Bargain price if sold at 
once. Box A-1321, care The Canning Trade. 


FOR SALE—Steam Boxes, Vance & Baker Standard, 
overhauled, first class condition, price low. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 


FOR SALE—Cheap. One Sprague Model M 1900 
left-hand Corn Cutter in good second hand condition. 
$50.00 or best offer. 

Chas. G. Summers Jr. Inc., New Freedom, Pa. 


FOR SALE—Several thousand feet Gravity Roller Ball 
Bearing Conveyor in 14 and 26 inch widths. Also Curved 
Sections. 

A. K. Robins & Co., Inc., Lombard & Concord Sts., 
Baltimore, Md. 


FOR SALE—One style G. Wonder Cooker, adjustable 
type for 2s and 3s, end discharge. Machine holds 266 
cans, capacity No. 3 Tomatoes, 8 minute cook, 33 cans per 
minute, No. 2 Tomatoes, 7 Minute cook, 38 cans per minute. 

Address Box A-1334 care of The Canning Trade. 


FOR SALE —Boilers, 10, 15 and 25 H. P. Verticals, 
Tubular 60 H. P., Portable 18 H. P. New boilers, stacks, 
tanks all sizes; Triplex Pump, Steam Pump, 25 and 30 
H. P. Steam Engines; Grate Bars and Furance Castings. 

Casey Boiler Works, Springfield, Ohio. 


FOR SALE—RETORTS--50% SAVING 
Standard Steam Box. Class A. 10 feet long. 
tion. Write for further particulars. 

Kellogg Company, Battle Creek, Mich. 


Good condi- 


FOR SALE—40 foot Smoke Stack, 26 inches in dia- 
meter with bonnet 3 ft. 10 in. in circumference. 
John H. Dulany & Son, Fruitland, Md. 


FOR SALE— 

1—Six Pocket M. & S. Corn Cooker Filler. 
1—Four Pocket M. & S. Corn Cooker Filler. 
1—M. & S. Filler only. 

1—Cuykendall Mixer. 
1—M. & S. Silker. 

2—Sprague Continuous Tomato Steamers, 
2—Sprague Metallic Picking Tables. 
1—Invincible Pea Cleaner and Picking Table. 
1—Karl Kiefer Double Pump Filler. 

1—Elgin Filler, 6 to 32 oz. capacity. 
1—Peerless Tomato Washer. 

1—Knapp Labeler, for No. 2 cans and smaller. 
2—Burt Labelers, adjustable type. 

2—Burt Boxers for No. 1 cans. 

7—Process Crate Trucks. 

1—Ayars Wood Type Paddle Wheel Washer. 

4—40 x 60 Open Kettles. 

18—3 tier Crates. 

1—Murrill & Kiezer Tomato Skin Pump. 

2—Morral Single Huskers. 

1—No. 2 Townsend Bean Cutter. 

1—No. 6 Peerless Exhauster. 

1—-Urschel Goosberry Snipper. 

All the above equipment in Al condition. Write, 

wire or phone us for prices. 
Canning Machinery Exchange. 


Baltimore, Md. 


FOR SALE—Spiral Corn Conveyors, 28 ft. R. H., 34 ft. 
L. H., 9 inch size. 2 Morral Double Huskers. 2 Taber 
Rotary Pulp or Corn Pumps. 

Address Box A-1337 care of The Canning Trade. 


FOR SALE—Hansen Pea Filler, first-class condition in 
every way. Lock Box A, Bridgeville, Delaware. 


FOR SALE—One Bucklin’s Cyclone Pulp Machine, 
new, never been used. Price $110.00. 
Fredonia Preserving Co., Silver Creek, N. Y. 
FOR SALE — 
1 Sinclair-Scott Nested Pea Grader 
1 80 Station Jeffrey Peeling Table, complete. 
Address Box A-1329 care of The Canning Trade. 


FOR SALE—Colossus Grader, two Sections, with five 
screens as follows: 
2 New Screens 30-64 
1 New Screen 28-64 
1 Used Screen 28-64 
1 Used Screen 36-64 
John H. Dulany & Son, Fruitland, Md. 


FOR SALE—Large stock of practically new canning 
machinery at bargain prices. Advise us what you want — 
we will save you money. 

Address Box A-1333 care of The Canning Trade. 
7 
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FOR SALE— 
1 Ermold bottle labeler (body labels and neck bands), 
equiped with-A. C. motor. 
1 World labeler (body labels) A. C. motor. 
4 Sets Fields cooking coils, with traps. 
3 14-tube Haller rotary catsup fillers. Style E. 
3 Automatic handycappers. 
2 Hand-feed Goldy cappers, Type H. A. 
1 Gallon jug closing machine, hand power. 


Address Garrahan Canning Co., Bloomsburg, Pa. 


Machinery—Wanted 


WANTED— 
One No. 7 Sprague Silker 
One No. 10 Ayars Plunger Liquid Filler 
5 40x72 Retorts 
30 4 tier crates 
Box A-1328 care of The Canning Trade. 


WANTED— 
1 Jeffrey or Link Belt Peeling Table for 100 Peelers. 
4 500 Gallon Tanks and Coils. 
3 250 gallon Copper Jacketed Kettles. 
2 Boxers for No. 1 cans. 
Address Box A-1331 care of The Canning Trade. 


WANTED—Morral Single Corn Huskers. Six Open 
Retorts 29 x 48 or 29 x 60 and one Steam Crane. State how 
long in use and best price. 

Address Box A-1336 care of The Canning Trade. 


WANTED—Two Single Rotary Tomato Fillers, and 
one small Monitor Tomato Scalder, for cash. 
Address Box A-1330 care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Quantity of Country Gentlemen Corn. 
High germination. 
Kemp Bros. Packing Co., Frankfort, Ind. 


TOMATO PLANTS FOR 3ALE 
Grown in Demonstration Seed-Bed at Milford, Dela- 
ware under supervision of Delaware College Extension Ser- 
vice and County Agents of Kent and Sussex Counties Dela- 
aware. 


PLANTS STRONG AND HUSKY. 


Greater Baltimore or Clark’s Special $1.00 per thousand. 
Radebaugh’s Special $1.50 per thousand. 


Delivered to your truck at Milford, Delaware, Apply to 
George H. Draper, Jr, 
F. A. Torsch, 
Milford, Delaware. 
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FOR SALE—500 Bushels Henderson’s Bush Lima 
Beans for seed purposes, f.o.b. Philadelphia. 
W. E. Robinson & Co., Bel Air, Md. 


Wanted---Miscellancous 


CANNERY WANTED—Crystal City, Texas, offers 
splendid opportunity for Canning Plant location. Cheap 
labor---good water---cheap fuel---abundance of vegetables 
grown under irrigation---ideal climate. 

Write Secretary, Chamber of Commerce, Crystal City, Texas 


For Sale—Factories 


FOR SALE—Perry Fruit Farm consisting of 120 acres 
and canning factory equipped for Cherries, Fruits, and As- 
paragus, located on improved state road, 10 miles from the 
city of Syracuse, 1 mile from village of Manlius. 3000 feet 
frontage on main highway. 5 houses, 3 large barns, fruit 
house, 2 warehouses, and other buildings. 9,000 Cherry 
trees, 1,000 Apple trees, 400 Pear trees, and other fruits. 
5 acres Asparagus. 

O. H. Perry & Son, Manlius, N. Y. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED —A strong nationally known manufacturer wants to 
emp!oy at technical'y trained man of about thirty years with some 
knowledge of the food packing busir ess. One with some chemical, 
mechanical and commecrcial experience preferred. Gcod future. 

Address Box B-1327 care of The Canning Trade. 


WANTED—A man who understands how to manufacture Cats- 
up, Chili Sauce and Soups. 
Address Box B-1332 care of The Canning Trade. 


WANTED—Competent man to operate Closing Machine. Will 
pay good wages to right party, send reference 
Address J. T. Handy & Co., Crisfield, Md. 


WANTED-—A Pulp Cook for the season. One who understands 
the entire line. 
Address Box B-1338 care of The Canning Trade. 


EASTON CANNING CORPORATION 
Succcessrs to 
Charles Jarrell 
Hillsboro, Md. 


Under the same Supervision 
PACKERS OF “PRIDE OF HILLSBORO” 
Peas Corn Tomatoes 


4 

. 

: 
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ATTRACTIVE 


BELS 


Your goods are your pride and 
our labels are our pride. Put 
the two together and your cusio- 
mers will 


GAMSE 
BALTIMORE MARYLAND 


CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


| 
A ave you acopy? A letter addressed to 


Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


CANNED GOODS EXCHANGE 


YEAR 1925-1926 
OFFICERS 
President, Burnet Torsch. 
Vice-President, J. Newman Numsen. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 


COMMITTEES 


Wm. H. Killian (Chairman), 
Benjamin Hamburger, W. E. 
Lamble, John S. 
J. Schenkel, Edw. A. Kerr, tf 
oO. Langrall. 
Wm. F. Assau, F. A. Curry, H. 
Fleming, J. W. Schall, Chris. 
Grecht, Herbert C. Roberts. 
Commerce Committee, D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 
Legislation Committee, Cc. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North, W. G. Winter- 
bottom. 
Hampton Steele, Leroy Lang- 
rall, Jos. M. Zoller, H. H. Ma- 
hool, F. W. Wagner. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts, J. A. Killian, 
Herbert Hampton. 
F. A. Torsch, Wm. Silver, H. 
P. Strasbaugh, Jos. N. Shriver, 
. J. Ady, * W. Feeser, Col. 
A. Phillips, E. V. Stockham. 
R. A. Sindall, ‘Herbert Randall, 
Herman Gamse, H. W. Krebs, 
John May, Richard Dorsey, 
Carl Cooling, Geo. C. Sauter, 
Robert Rouse, Henry Doeller, 
F. Cole, E. Everett 


ibbs. 
Arthur I. Judge, Edw. A. Kerr, 
Chas. G. Summers, Jr. 
Counsel Cc. John Beeuwkes. 
Chemist Leroy Strasburger. 


Executive Committee, 


Arbitration Committee, 


Claims Committee, 


Brokers Committee, 


Agriculture Committee, 


Hospitality Committee, 


Publicity Committee, 


GREEN PEA VINERS| 


Viner Feeders. 
Under Carrier Separators 
“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 
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THE CANNING TRADE 


CANNED FOOD 


Prices given represent the 
Baltimore (unless otherwise note 


higher prices for their 
general market at this date. 


baltimore figures corrected by these Brokers: 


(*) lloward E. Jones & Co. 
Canned Vegetables 
ASPARAGUS*—(Callfornia), 


ise 
White Mammoth, No. 2%....... Out : 
White Mam., Peeled, No. 2%.. aa Ped 
No. 2%.....- 335 
White, Large, Peeled, No. 2%.. Out oe 
Green, Large, No. 3°95 
White, Medium, No. 
Green, Medium, No. 
White, Small, No. 
Green, Small, No. 2%.......+-. Out 3.05 
Tips, White, Mam., No. 1 sq.. 3.75 3.75 
Tips, White, Small, No. 1 sq.. 3.50 3.50 
Tips, Green, Mam., No. 1 sq... 3.60 3.45 
Tips, Green, Small, No. 1 sq... 335 3.30 
BAKED BEANS 
Plain, NO. 1. -70 
In Sauce, No. 1 85 
Plain, No. 2..... 1.10 
In Sauce, No. 1.30 
Plain, No. 3..... 1.40 
In Sauce, No 1.40 
BEANS 
String, Standard Green, No. 2.. .90 .... 
String, Standard Green, No. 10. .... alae 
String, Stand. Cut White, No. 2 .... 1.20 
Stringless, Standard, No. 2..... 1.00 .... 
Stringless, Standard, No. 10.... .... ip 
White Wax, Standard No. 2.... .. gee 
White, Wax, Standard, No. 10.. . 1.20 
Limas, Extras, No. Out 
Limas, Standards, No. 2....... 
Limas, Soaked, No. 2........+.. .80 
Red Kidney, Standard, No. 2.... .87% 4.90 
BEETS} 
Standard, Whole, No. 2........ Out .... 
Large, GIG, GUE 
Cut, NO. 8. 1.50 1.55 
CORNt 
Std. Everg’n, No. 2, f. 0. b. Balt. .... Out 
Std. Evergreen, No. 2, .f 0. b. Co ... was 
Std. Shoepeg, No. 2, f.o.b. Co.. .... 1.60 
Std. Shoepeg, No. 2, f.0.b. Balt.. ..-. Out 
Ex. Std. Sh’peg, No. 2, f.0.b. Co. .... 1.70 
Fancy Shoepeg, f.o.b. factory. 1.40 1.75 
Std. Crushed, No. 2, Baltimore. 145 = 1.60 
Std. Crushed, No. 2, f. 0. b. Co. Out 1.60 
xxtra Std. Crushed, f.o.b. Co... Out 1.65 
Ex. St. Cr’d, No. 2, f.0.b. Balto. --- 
Extra Standard Western, No. 2. ---- see 
Standard Western, No. 2....... .--- 1.60 
HOMINYt 
Standard, Split, No. 8.......... 1.10 1.20 
Standard, Split, No. 10......... 3.50 3.75 
MIXED VEGETABLES FOR SOUP? 
19 Hinds, No. 10... 459 5.00 
OKRA AND TOMATOES? 
Standard, NO. 1.40 1.50 
Standard, No. Out Out 
PEASt 
No. 1 Sieve, 2s, f. o. b. factory... 1.50 1.70 
b. Baltimore 1.60 .... 
No. 2 Sieve, 2s, f. o. b. factory.. 1.25 1.60 
. o. b. Baltimore 1.50... 
No. 3 Sieve, 2s, f. 0. b. factory. 1.10 1.40 
. b. Baltimore 1.30 ... 
No. 4 Sieve, 2s, f. o. b. factory.. 1.00 1.25 
. o. b. Baltimore 1.10. .... 
No. 5 Sieve, 2s, f. 0. b. Balto.. Ow 
E. J. Standards, 1s, No. 4 Sieve. .72% Out 
E. J. Sifted, 1s, No. 3 Sieve.... .77% .95 
E. J. Sifted, No. 2 Sieve... .*2% 1.15 


PUMPKINt 
Standard, No. 3, factory....... 
Standard, No. 1 
Squash, No. 8.......+- 
Squash, No. 


SAUERKRAUTt 
Standard, NO. -65 
Standard, No. 
Standard, No. 3-00 
SPINACH 
Standard, No. 
Standard, Neo. 1-15 
Standard, No. 1-25 


PRICES 
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lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
d) and subject to the customary discount for cash. ****Many canners get 


goods; some few may take less for a personal reason, but these prices represent the 


(t) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices CO rrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued 


Standard, NO: 3:00 

1F. O. B. Factory basis. 


SUCCOTASH?t 


Balto. 


Green Corn, Green Limas...... Out 
With Dry Beans, No. 2......... 1.60 
New York State... 


SWEET POTATOES? 
F. O. B. County 
No. 2, f. o. b. county. 
No. 214, f. o. b. Balto. 2.20 
No. 3, f. o. b. County 2.25 
No. 10, f.0.b. County 6.00 


TOMATOES} 


Fancy, No. 10, f.0.b. Baltimore. Out 
Jersey, No. 10, f.o.b. Factory... .... 
Std., No. 10, f.o.b. Baltimore... 4.40 
Std., No. 10, f.0.b. County..... 4.25 
Sanitary 3s, 5% in. cans........ .... 
Jersey, No. 3, f.0.b. County.... Out 
Ex. Std., No. 3, f.0.b. Balto... 1.42% 
Standard No. 3, f.o.b. Baltimore 
Standard, No. 3, f.o.b. County.. 1.40 
Seconds, No. 3, f.o.b. Baltimore .... 
Standard 2s, f.o.b. Baltimore.. .95 
Standard, No. 2, f.o.b. County. .95 
Seconds, No. 2, f.o.b. Baltimore .... 
Standard 9s, f.o.b. Baltimore.. Out 
Standard 1s, f.o.b. Baltimore... .80 
Standard 1s, f.o.b. County.... Out 


TOMATO PUREE} 


Std., No. 10, f.o.b. Baltimore... 4.00 
Standard No. 1 Trimmings .65 


Canned Fruits 
APPLES* 
Michigan, No. 
New York, No. 
Md., No. 3, f.o.b. Baltimore.... .... 
Pa., No. 10, f.o.b. Baltimore.. 
Md., No 10, f.o.b. Baltimore... .. 
APRICOTS* 

California Choice, No. 2%...... 
California Fancy, No. 2% 


BLACKBERRIES§ 
Standard, NG. 1.2 
Standard, 
Standard, 
Standard, 
Standard, 


Standard, 
Standard, 
Standard, 
Standard, 
Standard, 


eee 


No. 2, in Syrup....... .... 


BLUEBERRIES 

CHERRIES§ 

Seconds, Red, No. 2............ 
Seconds, White, No. 2.......... 
Standard, Red, Water, No. 2.... 
Standard, White, Syrup, No. 2.. 
Extra Preserved, No. 2......... 2.00 
Sour Pitted Red, 10s..... diate 8 
California Standard 2%s 


GOOSEBERRIES§ 
Standard, No. 


PEACHES* 


California Choice, No. 2% Y. C.. 
California, Std., No. 2% Y. C.. 


PEACHES} 

Extra Sliced Yellow, No. 1...... 
Standard White, No. 2.......... 
Standard Yellow, No. 2.......... 
Seconds, White, No. 2.......... 
Seconds, Yellow, No. 2......... 
Stanéa-ds, White, No. 3........ 
Standards, Yellow, No. 3........ Out 
Extra Standard White, No. 8.... 
Extra Standard Yellow, No. 3.. 2.00 
Selected Yellow, No. 3.......... 1-75 
Seconds, White, No. 3.......... 1-24 
Seconds, Yellow, No. 3... 

ies, Unpeeled, No. 3........+6. 
Pies, Unpeeled, No. 10.......... 2.00 
Pies, Peeled, No. 10............. Out 


92% . 


4.75 
1.75 
6.25 


CANNED FRUITS— Continued 
PEARS+ 


Seconds, No. 2, in Water........ 
Standards, No. 2, in Water.... .. 
Extra Stds., No. 2, in Syrup.... 
Seconds, No. 3, in Water....... -- 
Standards, No. 3, in Water..... !- 
Standards, No. 3, in Syrup...... 1.50 
Extra Stds., No. 3, in Syrup.... 
PINEAPPLE®*? 

Bahama Sliced, Extra, No. 2... 
Bahama, Grated, Extra, No. 2. 
Bahama Sliced, Ex. Std., No. 
Bahama Grated, Ex. Std., No. 2. 
Hawaii, Sliced, Extra, No .2%... 
Hawaii Sliced Standard, No. 2% 2.60 
Hawaii Sliecd, Extra, No. 2.... 275 
Hawaii Sliced, Standard, No. 3.. 
Hawaii Grated, Extra, No. 2... 
Hawaii Grated, Standard, No. 1 
Shredded, Syrup, No. 10........ Out 
Crushed, Extra, No. 10......... 9.25 
Eastern Pic, Water... 

Eastern Pie, Water, No. 10..... 2.50 
Porto Rico, No. 10 4.00 


PLUMS+ 


Water, No. 2.... 
Syrup, 


RASPBERRIESS§ 
Black, Water, No. 1.75 
Binek, Syrup, Neo 2.35 
Red, Syrup, No. 2....... 
Red, Water, No. os S25 


STRAWBERRIESS§ 
Extra Standard, Syrup, No. 2.. 


2.1 
239 
Extra, Preserved, No. 2........ 2.25 
Standard, NG. 
Extra, Preserved, No. 1........ 1.20 
Standard, Water, No. 10........ 7.00 
Canned Fish 
HERRING ROE* 
Standard, No. 2, Factory, 18 oz. 1.75 
LOBSTER* 
Flats, 1 Ib., case, 4 doz........ Out 
Flats, Ih. cane, 4 LES 
Flats, 
OYSTERS* 
Standards, 
Standards, 1.40 
Standards, 3.00 
Standards, 2.80 
Selects, 6 .40 
SALMON?*# 
Red Alaska, Tall, No. 1......... 2.45 


Red Alaska, Flat, No. %....... 
Cohoe, Tall, No. 

Cohoeé, Pint, 
Columbia, Fist, NG. ae 
Columbia, Flat, No. %.......... 
Chums, Talls ..... 
Medium Red 


SHRIMP* 


Op 


SARDINES—Domestic, per Case 


F. O. B. Eastport, Me., 1924 pack. 
5 


% ‘Tomato, Carton... 
Mustard, Keyless 3.85 
% Mustard, 
California, DOP 


Oval, 


TUNA FISH—Whlte, per Case 
California, 
California, 
California, 1 
California, 
California, 1s, Blue Fin. 
California, %s, Striped ........ .... 
California, 1s, Striped 


Balto. N. Y. 
Out 
mu N. Y. 1.60 
1.60 ? 
Out 
Out 
Out 
Out 
220 
2.30 2.95 
2.00 
Ont 
5.25 
5.25 
Ont 
1.85 
Out 
-80 2.45 
9.50 
4.25 
2.15 
1.65 
4.25 ‘ 
4.30 
1.35 
4.15 
u 
3.75 
2.20 
1.30 
Out 
) 7.95 1.70 
> 1.80 1.55 
3.00 
2.65 
10.50 
1.30 
1.60 : 
1.70 60 
1.95 
9:00 35 
2.45 60 
3.35 
4.25 
1.40 
1.09 2.15 7.50 
3.50 Out 23.00 
1.40 8.00 
150 2 6.75 
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BALTIMORE, JUNE 29, 1925 


WEEKLY REVIEW 


The Outlook Puzzling, but in Favor of the Canners’ Market— 
Better Weather Raises Hopes—Pea Crop and Pack Far 
Short—Tomatoes Look Like Short Pack—Gen- 
eral Business Shows an Improvement— 

Prices Are Advancing. 


HE PROSPECTS—Opinions are conflicting as to the effect 
T of the unseasonable weather upon all canners’ crops, and 

it is, therefore, difficult to accurately diagnose the situa- 
tion. There are those who see the crops cut in half or worse, 
due in some instances to hail, floods and cold weather, while in 
other cases a directly opposite set of troubles is blamed—drought, 
heat and insects. Even the buyers admit to a degree of worry, 
as if the truth had finally come home to them; but they say that 
tomatoes, for instance, can yet be planted and a crop raised for 
canning. 

Wednesday of this week brought Baltimore and vicinity a 
nice, gentle, soaking rain, which the daily newspapers said broke 
the long drought, but whether or not the crops think that way 
about it remains to be determined. What there was of it was 
welcomed, but it certainly was by no means sufficient to soak the 
soil to any beneficial extent. That has been the distinguishing 
characteristic of the weather everywhere this season—the rains 
have been merely in spots, but most sections have had a turn at 
them, and you will notice in our Crop Reports that at least one 
section has had too much of this good thing. The week generally 
has been better for the crops, but with many of them it is too late. 

The truth of the pea damage is now quite well known. Even 
with ideal weather from now on, the pea pack cannot approach 
last year’s record, and may be lamentably short of it. The 
weather is so freakish that one cannot even guess the result. It 
must be awaited. 

Corn has continued through the troubles with a charmed life. 
There has been some loss, some damage, but in the main the corn 
crop is making quite good progress. And, as we have before 
— every bit of the crop is wanted and needed to fill present 
orders. 

As for tomatoes, after the tomato product men get through 
with their demands, the canners will, almost certainly, find them- 
selves very short. Tomatoes can and often do unaccountable 
things, but it would take almost a miracle to produce a bumper 
crop and pack of tomatoes this season. It does not seem possi- 
ble, even under the most favorable—ideal—conditions, and there 
is no reason to expect these. The crop and pack must be late; 
there will be no early packed tomatoes as usual. Even the 
Southern fresh tomato crop is poor and bringing unduly high 
prices, and this is adding to the demand for the small spot 
carryover of canned tomatoes. 

There is good reason to believe that the buyer who has 
bought in advance his requirements of canned tomatoes of the 
1925 pack has bought well, whatever the price, and as for those 
canners who sold at the low prices, they are to be pittied while 
they are censured. They were warned against the low prices, 


and that they will pay for their foolishness now begins to look 
certain. Certainly few, if any, of them would entertain business 
at the low prices today. The gamble is all the other way, and 
pot better packers are playing for the higher prices which seem 
certain. 

And as we have intimated, the jobbers realize that prices on 
tomatoes will not likely go lower than they are today—and we 
speak of futures. There never was any good reason for spot 
tomatoes declining as they did, if their position be judged upon 
the law of supply and demand. It is not natural to see a declin- 
ing market in the face of the smallest spot holdings ever re- 
corded at the time of year. The people have not stopped eating 
tomatoes; the consumption is as heavy, if not heavier, than ever, 
and the late packing season will add to this. Will the spots go 
back to their old price of $1.65 and $1.20? No one can say, but 
there need be no surprise if they do. 

The general business depression upon which this slump was 
blamed—which caused the jobbers to cease buying and the mar- 
ket to tumble—again owing to the foolish selling of the spot 
holders—has passed, and business is reported on all sides as 
rapidly improving. We may question the “rapidly,” because 
summer is never a good time to expect great improvement in 
general business, but we believe business is improving. And that 


is all that canned foods need, for they have not suffered from 
their own fault. 


HE MARKET—As might be expected, the market shows a 
decidedly better tone this week. The buyers are taking 
goods and showing more interest. There will be no wild 

scramble for goods, but the buyers, in the main, see that they 
have waited as long as they dare in the matter of ’25 packs; and 
in spots they have traded among themselves until their floors 
are nearly if not empty. If the canners would but keep both feet 
under them they could advance all markets on all items to a 
greater or less degree. With the slight revival in business they 
should expect all kinds of reports of sales at prices under their 
own ideas. They will be hounded to take business at sight con- 
cessions, and there will be no one to blame but themselves if they 
do it. If they are the business men they claim to be, now is the 
time to show it. 

Spot corn is out of quotation and the market entirely nomi- 
nal, which means “your own price.”’ On futures few canners will 
listen to more business, and that makes the market practically 
nominal. 

Pea prices are firming up, despite some sales to clean out, 
and- release the money for present operations. Baltimore has 
advanced prices, or holding very firm at prices quoted on our 
market page, or above. 

Tomatoes show another advance this week, and 10s have 
moved up to $4.40, and extra standard 3s-are marked out of quo- 
tation. Standards have advanved to $1.42%4, as quoted, but most 
holders are asking more. Twos are following suit and will move 
more rapidly if a little firmness is shown on the part of sellers. 

The 1925 packings in tomatoes are quoted at 60c for 1s, 90c 
for 2s, $1.30 for 3s, and $4.15 to $4.25 for 10s, but most canners 
are asking higher prices, and Indiana is well above these ‘Sigures, 
with no goods to offer. 

The new prices announced by the California canners on 
canned fruits has brought good business, because buyers are be- 
ginning to realize that if they do not get their orders in they 
will not get the goods, as those canners do not intend to over- 
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pack their early sales. And in other sections, including the 
Northwest, are so short upon fruits that there may be a scarcity 
this season in the canned article. There will be in cherries and 
berries, the so-called small fruits, with peaches about the only 
crop that gives any promise. . 

The market is rapidly coming around to the canners, and it 
only needs their display of faith and firmness to make a consid- 
erable improvement. 


NEW YORK MARKET 


By “New York Stater,”’ 
Special Correspondent: “The Canning Trade.” 


The New Prices on California Fruits—Bookings Heavy—Tomato 
Market Firmer—Spot Tomatoes Are Advancing — Corn 
Futures Steady—Wisconsin Pea Canners With- 
drawn—Pineapple Demand Slackens— 

New Pack Salmon Prices. 


New York, June 25, 1925. 


HE SITUATION—Featuring trading in the New York mar- 

i ket this week has been the naming of formal opening prices 

on new pack California canned fruit by the California 

Packing Corporation and other canners. The prices named by 

pa 4 California Packing Corporation for the complete line are as 
ollows: 


No. 2% Stand. Second Water 

2.55 2.30 2.00 

No. 10 Choice Stand. Water Pie 

9.00 6.90 5.65 5.90 
Cherries, BR. Ax 11.90 11.15 6.90 6.15 
Peaches— 
6.15 5.15 4.15 3.90 
6.15 5.15 4.15 3.90 
Prames: 6.05 5.40 3.90 3.90 
DEL MONTE 
Tall Tall No.2% No. 10 
$1.874%2 $1.80 2.45 8.00 
Cherries, Royal Anne.......... 1.974 2.65 3.50 11.90 
| 2.22% 2.80 3.80 14.65 
1.22% 1.55 2.15 6.65 
Loganberries ......... 1.87% 2.27% 3.30 10.65 
Peaches— 
Yellow Pree 1.22% 1.55 220 6.65 
1.37% 1.65 2.15 6.90 
1.37% 1.70 2.25 7.15 


THE CANNING TRADE 


$1 
Pears— 
Plums— 
Presh Prunes: 1.27% 1.52% 2.00 6.40 
117% 150 195 6.15 
Raspberries, Red ............. 2.27% 


These prices are f. 0. b. dock San Francisco or Alameda, 
seller’s option, except on loganberries and Italian prunes, which 
are f. o. b. dock Portland, Oregon. 

Bookings Heavy—Following the naming of the above sched- 
ule, there has been a heavy volume of business booked, both by 
the wholesale grocers and the chain stores. Reports regarding 
the probable extent of the fruit packs in California this season 
have been disquieting thus far, and apparently the buyers are 
planning to cover in a large way, to be on the safe side of the 
market. Last season, it will be recalled, many distributors over- 
stayed the market while waiting for declines, and consequently 
were forced to pay higher prices to obtain needed stocks later 
on in the season. 

Tomatoes Are Stronger—A stronger undertone has devel- 
oped in the tomato market, and better buying of standard 2s for 
prompt shipment is reported. The market is quoted at the can- 
neries on the basis of 77% to 80 cents a dozen for 1s, 95 to 97% 
cents for 2s, and $1.45 for 3s, with 10s holding at $4.50. The 
supply of spot tomatoes is not large, particularly on 2s and 3s, 
and canners’ views are firmer. With the outlook for the new 
pack rather dubious, owing to crop damage in various parts of 
the country, the trade is inclined to the belief that prices have 
now reached and passed bottom. The market on old pack West- 
ern tomatoes has advanced, with packers quoting $1.05 per dozen, 
f. 0. b. cannery. The market on futures is also firm, with Indiana 
packers quoting standard 2s at $1.00 and 3s at $1.40, cannery. 
California spots are held at $1.00 per dozen for standard 2s, f. o. 
b. cannery, 10s commanding $4.00 per dozen for standards in 
puree at the canneries. 

New Corn Steady—With the carryover from the 1924 pack 
a thing of the past, there has been considerable interest shown 
in offerings of packed-to-order Western corn, and the market 
has continued in steady to strong position. Packers are quoting 
for later delivery on the basis of $1.05 to $1.10 per dozen, f. o. b. 
cannery, with extra standards held at 10 cents per dozen over 
this figure. Both wholesale grocers and chain-store buyers have 
been in the market for supplies in fair quantities, and it is ex- 
pected that any price movement will be upward. Unsold stocks 
of old pack corn have been cleaned up on the basis of $1.50 per 
dozen, f. o. b. factory. / 

Midwestern Corn—Midwestern canners have been booking 
business on packed-to-order standard corn on the basis of $1.05 
per dozen, f. o. b. cannery, a good inquiry having been reported 
at that figure. Buyers have contracted for fancy quality corn 
in fair quantities, and the market is showing a firm tone. Fancy 
Minnesota Crosby is held on the basis of $1.35 per dozen, can- 
nery, with fancy Golden Bantam quotable at $1.65 to $1.75 per 
dozen, f. 0. b. This pack has been meeting with increasing favor 
among buyers in the East during the past few years. 

Peas Well Sold—Many Wisconsin pea canners are withdraw- 
ing from the market on new pack, and do not expect to have 
anything further to offer until after their packs have been com- 
pleted, and they know exactly how much surplus they will have 
to market. In the meantime the market is showing a strong 
tone, with present indications favoring a greatly curtailed pack, 
as a result of recent damage to the growing crops. 

Pineapple—Demand for Hawaiian pineapple has slackened 
off somewhat, buyers having covered in a large way out of the 
new pack. The market continues in steady position. A fair 
movement of spot pineapple into consuming channels is reported, 
the market displaying a firm tone. 

Northwestern Pack Outlook — Reports received from the 
Northwest are to the effect that packs of berries, cherries and 
Bartlett pears are running materially under early-season esti- 
mates. There has been a good volume of business booked, and 
canners have been compelled to withdraw from the market in a 
number of instances. Export buying of cherries and pears has 
been a feature of the market this season. 

New Salmon—lIt is reported here that some of the Alaska 
packers have booked business on new pack reds at $2.50 per 
dozen, but at present it appears that $2.65 is the inside price for 
Coast shipment. Packers are quoting new pack pink salmon at 
$1.25 to $1.30 per dozen for last half July and August shipment, 
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but the market on spot holdings for prompt shipment from Seat- 
tle is held on the basis of $1.35 per dozen, with a little to be had 
in small lots at 5 cents a dozen under this figure. Chums have 
again weakened, and are offering fairly freely for Coast ship- 
ment on the basis of $1.10 per dozen, f. 0. b. Some business, it 
is reported, has been booked down to $1.05 per dozen. 

Trade Notes—D. L. Christ, of the Marine Products Co., New 
Orleans, packers of shrimp, was in the market this week. 

Some California packers have withdrawn already on cherries 
and standard and seconds cling peaches. 

Harold M. Deshon, preminent angler and sales manager for 
the Smithfields Pure Food Co., of Rochester, canners of apple 
sauce, corn, etc., was on Hudson street this week. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Strong Buying Movement—Realize Nothing to Gain by Waiting 
—Corn Remains Strong—Canners Not Offering ’25 Pack 
Corn—Bargains in Spot Peas—Tomatoes Must 
Come from Maryland or Virginia, West- 
ern States Gone—Western Asso- 
ciation Fall Meeting in 
December. 


Chicago, June 25, 1925. 


~ ENERALITIES—A strong buying humor seems to have 
ts started amcng the more important buyers of canned foods 
in Chicago, and they appear to favor spot canned peas, 
future canned corn, spot and future canned tomatoes, and Michi- 
gan futures in red sour pitted cherries, red and black raspberries 
and Oregon and Washington berries. 

From this renewal of buying last week it is evident that the 
larger houses that have been holding out of the market have 
concluded that it is unsafe to postpone purchasing any longer, 
and that the reports of bad crop conditions which have grown in 
intensity are, at least, to a certain extent true. 

Canned Corn—lIt is surprising to note how firmly spot canned 
corn holds its price, and how wholesale grocers continue to buy 
it for immediate use. But little standard grade canned corn is to 
be had, but canners who own any extra standard or any near 
fancy canned corn are closing it out through their brokers at 
prices ranging all the way from $1.47% to $1.60 per dozen, f. o. 
b. canneries, as to quality. Future canned corn is regarded as 
’ good property to own at the opening price for 1925 output, and 
has been very heavily sold in all the corn-canning States and 
sections. 

Wholesale buyers, however, seem now to have supplied them- 
selves up to the limit of their sales and are resting content for 
the time being. 

Nor are canners disposed to urge the sale of any additional 
quantities of the 1925 pack of canned corn. They sold too freely 
and too scon of the 1924 pack, and are inclined to take a chance 
with the 1925 pack in order to make a profit, and many canners 
are holding their brokers off the market. 

Canned Peas—I have heard of some good volume sales of 
spot canned peas made by Wisconsin canners last week at prices 
considerably lower than future lists. Some canners who own 
any 1924 pack of canned peas are inclined to close them out so 
as to use the money in financing the output of 1925, others who 
have carried over a few of the finer qualities of canned peas have 
assimilated them with their 1925 output at the opening prices of 
this season’s output. 

Canned Tomatoes—On account of the scarcity and higher 
price of the crated tomatoes from the South, canned tomatoes 
have been selling more freely, and some buying of spots for im- 
mediate shipment was noted. The buying is done either between 
wholesalers or from Maryland and Virginia canners, as there are 
no stocks in canners’ hands in the Central West. The demand 
for future canned tomatoes is small, and wholesale grocers do 
not seem to take an interest in them. They do not claim that 
they are held at too high a price by the canners, but they hold 
that the canning of tomatoes is a weather proposition entirely, 
and that they can be planted late in most localities and still 
make a fine crop, and that it is always best to wait until the 
season for the canning of tomatoes is well toward the close be- 
fore making the contracts for the deliveries, and that the late 
packed canned tomatoes are always of the ripest and best quality. 
: The announcement that the Canned Foods Week Committees 
have selected the period of November 9 to November 21, 1925, 
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has been received with satisfaction by all concerned. The can- 

ners have risen strong to the appeal for funds and have contrib- 

uted more generously than ever before, and the distributors, en- 

ee by their example, will do more than has ever been done 
ore. 

The directors of the Western Canners’ Association have de- 
cided to hold their fall convention at the Hotel Sherman, Chicago, 
in the first week of December, 1925, and have named the dates 
as Tuesday, December 2, and Wednesday, December 3, 1925. They 
have named the dates a little later than usual, so as to keep out 
of the way of Canned Foods Week, and to be able to receive the 
reports of its success, and to co-operate with other events in 
securing a special fare of one and a half rate for the round trip, 
and the rates have thereby been assured. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Canning “ ”—The Fruit Prices—Prices to Be Paid Growers— 
Crop Promises to Be Large—Pear Crop Normal—Pine- 
apple Moving Well at the Lowered Prices—The 
Size of the Expected Pack—Coast Notes. 


San Francisco, June 25, 1925. 


PRICOTS—Packing of apricots is under way in San Joaquin 
Valley, and it will be but a comparatively short time until 
early peaches will commence to receive attention, some 

packers planning to start operations on these about the middle of 
July. While the prices to be paid growers for canning stocks 
have not been fully determined, these are getting down to a 
basis which will make possible the early naming of prices on 
canned fruits. In fact, tentative prices have been named by some 
of the large interests on their own brands, and general prices 
are expected any day. The tentative opening prices of the Cali- 
fornia Packing Corporation on its Del Monte brand, which are 
guaranteed against the formal opening prices to be named later, 


follow: 

No.1 No.2 No. 2% No. 10 
145 190 2.60 8.35 
Cherries, Royal Anne............... 1.85 2.25 3.45 11.50 
2.20 2.75 3.75 14.50 
Peaches, Yellow, Free..........,.... 1.20 1.50 2.10 6.50 
Peaches, Yellow, Cling............. 140 165 2.20 7.00 
Peaches, White, Cling.............. 140 165 2.20 7.00 
Paums, . 1.15 145 1.85 5.95 


Libby, McNeill & Libby have also brought out tentative 
opening prices on some of their advertised lines, and these are 
likewise guaranteed against their formal prices. In general, the 
tentative prices are below the prices named a year ago. 

Peaches—A meeting of the California Canning Peach Grow- 
ers was held recently at San Francisco, when prices on cling- 
stone peaches were named. A price of $35 a ton was placed on 
peaches measuring two and three-eighths inches in diameter and 
over, while that of fruit measuring from two and one-eighth to 
two and three-eighths inches was placed at $1.50. Last year’s 
prices were $5 and $35 a ton, respectively. No prices were named 
on freestone peaches. The outlook is for a very large crop of 
cling peaches, and the pack will undoubtedly be of record pro- 
portions. Reports from the East and Middle West indicate that 
much damage has been done to crops there as a result of hot 
weather, drought and other drawbacks, and marketing conditions 
have shown a marked improvement of late. Peaches promise a 
relatively larger pack than any other fruit in California this year. 
The cherry crop proved light, apricots lack much of being a rec- 
ord crop, pears will not show a gain over last year’s output, and 
other fruits are not making an especially good showing. 

Pears—The Bartlett pear crop on the Pacific Coast promises 
to be about the same as that of last year. The California Pear 
Growers’ Association reports that the late drop has been heavy, 
and that prospects for a record crop have dwindled to such an 
extent that the output promises to be less than that of 1924. In 
Oregon the crop promises to be better than last year, but wili 
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not be especially heavy. Some sales to canners have been made 
and prices seem to range between $50 and $60 a ton. ‘ 

Pineapple—A splendid volume of business has been pooked 
on Hawaiian canned pineapple at the reduced prices named on 
the 1925 pack, and there are early indications that no difficulty 
will be experienced in moving the expected pack. Estimates on 
the probable output for the season are making their appearance, 
and not a few place the 1925 pack at 7,200,000 cases. This may 
be a trifle high, however, as crop conditions are scarcely as satis- 
factory as they were last year. The increased production of 
pineapple is coming largely from two sources—improved cultural 
methods, which is increasing the output per acre, and the devel- 
opment of upland sugar lands. Added to this will shortly be the 
development of the island of Laiai, purchased outright by the 
Hawaiian Pineapple Co., Ltd. There has been considerable talk 
about sugar land being converted into pineapple plantations, but 
sugar interests declare that such is not the case. Most sugar 
companies hold considerable property in the hills for water 
rights, and it is this land, which is not suitable for the growing 
of sugar cane, that is being planted to pineapple. The result 
is that new affiliations are being made between sugar and pine- 
apple interests, and considerable stock in pineapple concerns has 
been acquired by sugar interests. 

A statement from the Hawaiian Pineapple Co, Ltd., on the 
increased crop situation, issued in Honolulu, said: “One of the 
elements of successful manufacture is efficiency in production, 
and it is a well-known fact that production frequently can be in- 
creased considerably at only a small advance in overhead costs. 
That is largely the theory upon which the cut is made this year. 
We expect to have a moderate increase in production of pine- 
apples, and can pack them at a very small margin of additional 
cost. There is also the problem of constantly extending markets 
to take care of increasing production and one way to accomplish 
this is to shave prices whenever possible. We believe Hawaiian- 
produced pineapple the finest in the world, without question, and 
it is a wonderful advertisement for the Islands. Proof of the 
growing popularity of our island-produced pineapple on the main- 
land is found in a glance at compilations showing original pro- 
duction and absorption at approximately 2,000 cases a year to 
last year’s production and absorption of approximately 6,750,000 
cases. 
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Coast Notes—Joseph Durney, president of the Griffith-Dur- 
ney Co., San Francisco, and of the Haiku Fruit and Packing Co., 
with large pineapple interests on the Island of Maui, T. H., is 
visiting the Eastern trade. 

_ RR. I. Bentley, president of the California Packing Corpora- 
tion, is enjoying a vacation in the Yosemite Valley, California’s 

_ The G. W. Hume Co. has commenced the packing of apricot 
at its plant at Turlock, Cal., where the crop is pane es be in 
fine shape. A three-week run is anticipated. 

The Fred B. Neuhoff Co., of Los Angeles, is operating in 
Central California this season, and has put up quite a pack of 
apricots at its Porterville plant. It has named tentative opening 
prices on peaches and plans a large pack of this fruit. 

The Virden Packing Co. is making extensive changes at its 
plant at Marysville, Cal., and is enlarging the capacity. Some of 
aera has been sent to its newly acquired plant at Oro- 

L. C. Greene, Jr., for some time with the San Francisco 
— — the Warmington-Duff Co., has been made a member of 

e 3 

Wallace N. MacBriar, with the Carnation Milk Co., Seattle, 
Wash., was a recent visitor at San Francisco. 

The plant of the Martinez Cannery Co., at Martinez, Cal., is 


being dismantled to make room for a building to be devoted to 
other purposes. 


CORKED UP 
There are forty-two seniors at Harvard whose lips have 


never touched wine. It’s a gift to be able to drink stuff without 
having it touch your lips. 


THE DIFFERENCE 
_ _ “Say, dad, what’s the difference between a dream and a 

nightmare?” 

“Well, son, before I met your mother I had dreams, but since 
that memorial occasion I’ve had nothing but ni 

“H-E-N-R-Y!” 

“Yes, darling, I was just telling our son here that since our 
marriage my fondest dreams have come true.” 

“Oh! you old dear.” 


What Canned Foods Distributors are Doing 


Merger of National and American Wholesale Grocers’s Associations Appears to be Assured. 


History of the Grocery Jobber—Viewpoint of the Specialty Manufacturers Toward 
Present—Day Trade Problems—Phone For Food Progressing—An Echo 
from 1920—Trade Notes. 


ERGER of the two great national wholesale grocers’ or- 
M ganizations, the American and the National, is the princi- 

pal topic of interest in discussions in trade circles at the 
present time. 

Developments at the convention of the National at West 
Baden during the first week of the current month indicated that 
there is nothing in sight at the present time to mar the proposed 
amalgamation. Previous discord appears to have been entirely 
wiped out, and all that remains before the amalgamation will be 
an accomplished fact, apparently, is the settlement of minor 
routine detai!s, such as probable changes in by-laws and consti- 
tution. 

The proposed merger will be handled for the National by a 
committee composed of the following: Carl H. Schlapp, of St. 
Louis, chairman; Arthur P. Williams, of New York; Paul H. 
Earle, of Birmingham, Alabama; Arjay Davies, of Easton, Pa.; 
Carl C. Virgil, of Chicago, and George E. Lichtey, of Waterloo, 
Iowa. Of this committee, Mr. Earle is president of Earle Bros., 
Birmingham, his ‘firm being a member of both organizations. 
His brother, Samuel Earle, is a member of the American’s com- 
mittee which is conducting the negotiations looking to the mer- 
ger. It is evident that the aloofness so much in evidence during 
previous informal negotiations between the two organizations is 
now gone, and trade sentiment is inclined to the belief that the 
close of the current year will see the two roganizations ready to 
merge into one association. The need for such a unified organi- 


zation has long been felt in the trade, particularly during the 
long and expensive fight against the “Big Five” and their in- 
roads into the wholesale grocery trade, and the ability of the in- 
dustry to present a united front in future controversies involv- 
ing the entire trade will prove of inestimable value, it is felt. 
Several representatives of the Americans committee attended the 
National Association’s convention at West Baden (and negotia- 
tions have now progressed to the point where it appears that 
success is certain to crown this latest effort to get the wholesale 
grocery trade of the country “lined up” in one organization. 


Wholesale Grocer a Fixture—Some very interesting data re- 
garding the place of the wholesale grocer in the general scheme 
of distribution was contained in an address delivered by Dana 
T. Ackerly, general counsel for the National Wholesale Grocers’ 
Association, at its recent convention. “The forward looking 
wholesale grocers,” he said, “have every reason to face the 
future with both courage and cheer. You have been conclusively 
eliminated from the economic scheme of things by economists 
every years since you undertook the business of feeding the 
American public. -Yet here you are again and thriving, after 
the most abnormal and difficult ten years a merchant could ever 
be called upon to survive. That decade embraced among things, 
a great war, unprecedented inflation and deflation, amazing price 
pyrotechnics, beginning with sugar and running through the in- 
ventory and every form of competition from a Government 
sugar board to the push cart jobbers, whose volume in New 


: 

4 

J 
~ 
\ 


34 


' York city alone is now $50,000,000 annually. This yearly elimi- 
nation of the wholesale grocer has been going on for centuries, 
so that the jobber now is probably the world’s most refined 
product. In America, the wholesale grocer is years-older than 
the Constitution or even the Declaration of 1776, which fact 
ought to give the modern jobber a finer spirit nad practice of 
independence. The best known firm was in Worcester, sass. 
Its head was born April 6, 1745. His name was William Dawes, 
and, oddly enough, the firm name was Dawes & Coolidge, which 
is today reverse English. The apprentices of the Dawes family 
participated in the famous Boston tea party that threw the com- 
modity overboard. That is a most significant fact regarding 
the beginning of the grocery business in America, for it is said 
to this day that there is in every wholesale grocer a curious 
strain that now and then dominates his sales policy. If we ac- 
cept the word of his competitors, he does not stop with tea; he 
throws everything overboard. Nearly twenty years ago, it was 
very gravely stated to me by officers of the association, some of 
whom now sit in this assembly, that the wholesale grocer had 
only five to ten years left; the mail order houses, the chain store 
and the manufacture selling direct were about to encompass 
his downfall. Doubtless Dawes & Coolidge had similar fears 
150 years ago.” 

Importance of Specialties—The importance of grocery 
specialties in the present volume of the jobber and the attitude 
of the specialty manufacturers towards the various problems 
now before the trade were outlined in interesting fashion by 
Frank D. Bristley at the National Wholesale Grocers’ Asso- 
ciation Convention recently. Mr. Bristley, who is president of 
the American Grocery Specialty Manufacturers’ Association. 
said in part: “In the early stages of the wholesale and retail 
grocers, trade marked products were of minor importance, while 
today they constitute over 90 per cent of the food and grocery 
products distributed through wholesale and retail grocery chan- 
nels. Investgiating that portion of our foundations which was 
laid some forty years ago, we find then, as now, that it was 
incumbent upon the manufacturer of trade marked products to 
establish a sale of his goods with the retail dealer, sometimes 
with the aid of the wholesale grocer and sometimes without the 
aid of the wholesale grocer. In those days, when competition 
was not so keen and private labeled products were practically 
unknown, manufacturers received a better degree of support 
from both wholesale and retail distributors, not only in the 
introduction of the products, but in maintaining a demand for 
such products as well. It was not an uncommon practice in 
those days for manufacturers to sell and bill retail trade direct. 

In fact, it was a very ordinary practice. Many of our foremost 

nationally advertised food products of today established their 

distribution originally through direct retailer contact. Divert- 
ing practically all kinds of food and grocery products into trade 
mark packages or trade mark articles and keen competition re- 
sulting in all lines brought about a gradual centralization of 
distribution through wholesale grocery channels, and I think a 
careful survey of our foundations will reveal the fact that the 
peak of this condition was reached about the beginning of the 
twentieth century. About that time the privately owned brands 
of grocery products began to become a factor which has been 
gradually increasing in importance ever since, and I might 
add in this connection that that was the beginning of present 
day conditions. I do not wish to be understood as offering any 
criticism to any of our wholesale grocery friends, but I want to 
seriously point out some of the present day conditions. I do not 
want to be understood as condemning any wholesale grocer for 
putting in a full line or a partial line of privately labeled foods 
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and other grocery products, or for having his entire sales force 
concentrate their efforts in selling that line or for having their 
credit department in limited credit accounts giving preference to 
their privately labeled food and other grocery products. That 
is their inherent right. Neither do I want to criticise any whole- 
sale grocer for establishing a cash-and-carry so-called one-man 
jobbing house wherein he stores such nationally advertised food 
products as he is able to secure, and offers them to the trade at 
from 3 to 5 per cent over his net cost. That is his privilege 
and no one has the right to criticise him for doing so. Neither 
do I want to criticise the so-called desk jobber who circularizes 
all of the best financial grocery accounts over the country and 
agrees to handle their drop shipment business on a 2 to 5 per 
cent commission basis. It is the inherent right of such a desk 
jobber to conduct his business in that way if he sees fit and can 
do so. A question which we might rightfully ask and one which 
you might rightfully consider is whether or not the manufac- 
turer of trade marked food and other grocery products is justi- 
fied in allowing the same ratio of trade discounts to wholesale 
grocers who give preference to their private labeled goods, or the 
one-man, so-called, desk jobber who renders only a postage stamp 
service that he allows to those wholesale grocers who render a 
complete wholesale service such as receiving, warehousing, sell- 
ing, distributing, crediting, collecting, etc. There has been some 
talk among wholesale grocers to the effects that trade discounts 
should be eliminated. Some have gone so far, I believe, as to 
advocate that manufacturers’ products should be sold strictly 
f. o. b. their factories. In the earlier days of merchandising 
this was a common practice of all manufacturers. If memory 
serves me correctly, trade discounts were established on the ap- 
plication and on the solicitation of the wholesalers themselves. 
To my personal way of thinking, it would be undesirable at this 
time for manufacturers in general to adopt a net f. o. b. factory 
basis for various reasons, a few of which are as follows: 

(a) Net f. o. b. factory selling basis would work to the 
advantage of the carload buyer and to the disadvantage of the 
small wholesale distributor and the independent retail grocer. 
It would give the wholesalers and retailers located at favorable 
ae points an undue advantage over those not so favorably 
located. 

(b) It would place the manufacturer at a disadvantage for 
having an overlapping resale price in various territories which 
would not consistently be maintained. 

(c) ‘A manufacturer located on the Eastern seaboard, mar- 
keting his products in the Central Western States would be to a 
great disadvantage in competition with his competitors located 
in this Central Western territory, and vice versa. There are 
many other reasons why such a plan is not feasible at the pres- 
ent time on national trade mark products on which the manu- 
facturer is obliged not only to create a demand but to maintain 
demand as well. There are some lines that are successfully 
marketing their products today on the f. o. b. factory basis, but 
these are the exception, not the rule.” 

Phone For Food—The “Phone for Food” campaign recently 
launched by the National Wholesale Grocers’ Association in an 
effort to boom business for the independent retail grocers con- 
tinues to meet with satisfactory progress according to the asso- 
ciation officials charged with the conduct of the campaign. Hil- 
mer V. Swenson, advertising counsel for the committee, recently 
said: “For the benefit of those wholesalers who are still wonder- 
ing what good they can derive out of this campaign, I would 
like to say this: The thinking and farseeing retailer wants this 
plan absolutely and if the retailer wants it that should be the 
wholesaler’s guide in what to do for the future. In every single 
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canning industry. Get your order in early. 


National Canners Association, 


THE 1925 DIRECTORY OF CANNERS 


NOW READY 
A list of the canners of the United States, complied by the National Canners’ Association, 
from Statistical Reports and such other reliable data 
Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 
The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. 
The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in the 
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case, and we have investigated hundreds of them, where we 
find a successful retailer doing a large volume of business, in- 
variably that retailer is for the plan and in practically ninety- 
nine cases out of one hundred we find that the real successful 
grocer is doing anywhere from 50 to 75 per cent of his business 
over the telephone. What more convincing argument do you 
want to persuade you to get behind this campaign?” — . 

An Excho of 1920—An echo of the “Firm at Opening Price” 
contract was seen in New York last week when the California 
Prune and Apricot Growers’ Association case against Wood & 
Sellick for alleged refusal to accept delivery of prunes bought 
“F, O. B.” in 1920 was started. It was suggested from the bench 
that counsel representing the Association and the buyers en- 
deavor to settle the case out of court. 


OWNERS MUST PUT NAMES ON TRUCKS 


New Law Affects Commercial Vehicles Registered in 
the State of New Jersey. 


RECENT act of the New Jersey Legislature re- 
A quires that on and after July 4, 1925, the owner’s 

name and address in letters at least 3 inches in 
height, must be conspicuously displayed on every com- 
mercial vehicle operating in the State of New Jersey. 

On behalf of interested members, the Merchants’ 
Association asked Motor Vehicle Commissioner William 
L. Dill whether or not that law will apply to and affect 
motor trucks carrying a New York registration and 
license, temporarily operating in New Jersey. Com- 
missioner Dill in reply writes: 

“All trucks registered in the State of New Jersey 
will have to comply with this law.” 


Text of the Act 


The following is the complete text of the new law: 
Chapter 152—P. L. 1925, Effective July 4, 
1925. 
An Act regulating the use of commercial vehi- 
cles on the streets, roads and highways. 


1. Every vehicle used for commercial pur- 
poses on any of the streets, roads and high- 
ways of this State (New Jersey) shall have 
conspicuously displayed thereon or on a name- 
plate affixed thereto, the name of the owner 
of said vehicle and the name of the city, town 
or township or other municipality in which 
such owner resides, which sign or name-plate 
shall be in plain view and in letters not less 
than three inches in height. 

2. It shall be unlawful for any person to 
operate or drive or cause or permit to be oper- 
ated or driven any commercial vehicle on any 
of the roads, streets or highways of this State 
which does not conform to the provisions of 
this act. 

3. Any person violating the provisions of 
this act shall, upon conviction thereof, be fined 
a sum not exceeding ten dollars, or on failure 
to pay such fine, be imprisoned in the county 
jail for a period not to exceed ten days. 

Moneys received for fines under the pro- . 
visions of this act shall be accounted for and 
forwarded to the Commissioner of Motor Ve- 
hicles and by him paid over to the State Treas- 
urer of the State of New Jersey, to be used as 
a fund for the repair of the improved roads 
throughout the State, regard being had to the 
repair of the most improved roads and the dis- 
tribution of the benefits of this act throughout 
the several counties of this State. Loar 


The season's tomato pack has practically 
been all sold. Canners are going to try 
for a large pack in 1925. Contract for your 
baskets early. Write us for delivered 
if YY, prices now. Prices always advance as 

Yj demand increases. We make the baskets- 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Not made to meet competition Phones 
Made to beat competition 


TRADE-MARKS _ Since 1906 


THE SPECIAL PRIVILEGE, first allowed to the 
CANNING Industry and now extended to all dealers 
in Foodstuffs, Food Machinery and Food Supplies, has 
brought down the total cost of registering a trade-mark 
from $75.00 to $45.00, inclusive of all ordinary items. 


In your first letter, please include 6 assorted specimens of label 
to be registered, name of proprietor (if incorporated, in what 
State? if a firm, name of each member,) date of first use, since 
which trade-name has been continuously used, and your check 
for $45.00. 


Highest possible references furnished upon request. 


C. E. RICHARDSON 
Albee Building, WASHINGTON, D. C. 
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will not be right. 


CONSULT OUR 


of our customers. 


design may be beautiful and 
A the inks of the best quality but — 4 
hy Ne if the paper isn’t right the label 


A good label must have a good — 
foundation---fine paper. {tmust 
be paper that will stay white with | 
age and it must be the right fin- 
ish for color printing purposes. 
Also it must have the strength © 
~andtextureto give maximumpro- 
duction on labeling machines. 


We test every lot of paper we | 

_ receive to make sure that it ful- 

fills all these requirements. We 
use nothing but the best quality 
of coated and uncoated papers 
made for us on our order and 
always by the same formula. 


On this foundation we build--- ‘3 
with the taste and skill of long 
that help sell 


RADE MARK BUREAU 


We maintain a bureau of brands | 
and trade marks for the benefit 
Write us for 
particulars. ume service is free. 


THE U. S. PRINTING 
& LITHOGRAPH CO. 


THE CANNING TRADE 


June 29, 1925 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


physically—and financially 
Send in YOUR contribution 


All are welcome. 


Relax your mind—and your body. You’ll be better mentally, 


OIL RIGHT 


coming to. 
She—This must be Polarine. 


ACCOUNTED FOR 


generally she charges it to his account. 


A SAD MISTAKE 


ing. 
Johnnie—What ? 
Teacher—Eggs 


terday morning. 


BRANDED 


S. Y. T.—Do you serve a chicken dinner here? 
Waiter—We'll serve anybcdy. 


MISJUDGED 


pents? 


A BACHELOR’S PRAYER 


When at night I bow my head, 

Oh Lord, my prayer is not to wed; 
May no one end my blissful mirth, 
Enjoyed each moment since my birth, 
Nor change my heaven to hell on earth. 


SCANDAL 
“Did you notice,” 


“Did I not?” was the answer. 
prison for another week. 
Harper’s. 


EVIDENCE 


REASONS A-PLENTY 


Queenstown News. 


RENOVATED 


Lives-of great men oft’ remind us 
We will not amount to much 

While crapshooters and bootleggers 
Grip us in their deadly clutch. 


He—You watch the signboards and see what town we are 


Paris says that women do not dress on man’s account. But 


Teacher—Johnnie, I am surprised at you; you didn’t wash 
your face; I can see what you had for your breakfast this morn- 


Johnnie—Shucks, that wasn’t this morning, that was yes- 


Kind Old Lady—I suppose you are accustomed to sea ser- 


Gob—Honest, ma’am, I haven’t had a drink in three years. 


asked one lady of another, in the region 
around about Bow Bells, “that Mrs. ’Awkins ’ad a black eye?” 

“And ’er ’usband not out of 
I don’t call it respectable, I don’t.”— 


One minister can tell just how many automobiles are laid up 
for repairs over Sunday by counting the men in his congregation. 


“The only reason I don’t drive around in a big limmyzine,” 
remarked Ray Coursey to a cigar salesman, as he climbed into 
his flivver, “is that I hate to be mistook for a bootlegger.”— 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Soliated for Tip-Top Buyers. 


-_ 
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WHERE TO BUY 


——=the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Drives. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
Aprons (factory), acid, water proof. 

Phil Emrich, Cincinnati. 

Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 
BASKETS, Wood, Tomato. 

Planters Mfg. Co., Portsmouth, Va. i 

R. A. Wood Lumber Co., Norfolk, Va. 
BEET TOPPER. : 

A. K. Robins & Co., Baltimore. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Baskets, wire, scalding, picking, etc. 
BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 
Belting. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Silver Creek, We mea 
Berlin-Chapman Co., Berlin, W is. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sel's Corp., Chicago. 
Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Lookout Boiler and Mfg. Co., Chattanooga, 
Tenn. 
Bottle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates, 
Shooks, 
Bottle Corking Machines. See Bottlers Mcy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. ; 
Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New_York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE. 
McStay Machine Co., Los Angeles. 
Boxes, Crates and Shooks, Wood. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
3oxing Machines, can. 
chines, can. 
BROKERS. 


Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
3uckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 

Buckets, Wood. See Cannery Supplies. 
BURNERS, oll, gas, gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. : 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

B. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 

Max Ams Machine Co., New York. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cat. 

Berlin-Chapman Co., Berlin, Wis. 

The Langsenkamp Co., Indianapolis. 

Lookout Boiler and Mfg. Co., Chattanooga, 


enn. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Camakers’ Machinery. 

Filling Machines, bottle. See Bottlers’ Mcy. 


See Labeling Ma- 


Consult the advertisements for details. 


. 


CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cnicinnati, O. 
Virginia Can Co., Roanoke, Va. 
Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 
CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J 
A. Kk. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 
Machines. 
Capping Steels, soldering. See Cannery Sup. 
CAPS. 
Phil Emrich, Cincinnati. 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 
Chain Belt Conveyors. See Conveyors, 
Chain for elevating, conveying. See Con- 
veyors. 
Checks, employes’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 


CLEANING AND GRADING MACHIN- 
ERY. Fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING AND GRADING MACHIN- 
ERY, peas,--beans, seed, etc. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers, 

CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Machy Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 

Milk Condensing Machinery. 

Colors, Certified, for foods. 

CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore. 

COOKERS, Continuuos, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 

Cookers, retort. See Kettles, process. 

Cookers and Fillers, corn. See Corn Cook- 

er-Fillers. 

COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

COPPER COILS, for Tanks. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Berlin-Chapman Co., Berlin, Wis. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 

Berlin-Chapman Co.. Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co, Salem, N. J. 

CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co.. Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 


Peerless Husker Co., Buffalo, N. Y. 
Corn Mixers and Agitators. See 
Cooker Fillers, 
CORRUGATED PAPER PRODUCTS. 
\ (Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mcy. 
Dating Machines. See Stampers & Markers. 
DECORATED TIN (for Cans, Caps, etc.) 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cincinnati. 
Dies, can. See Canmakers’ Mchy. 
Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons, Co., Baltimore. 
Slaysman & Co., Baltimore, 

Elevators, Warehouse. 

Employes’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 

Phil Emrich, Cincinnati. 

The Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Engines, steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks, glass. 

lined. 
EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons, Baltimore. 
EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 


FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, bottles. See Bottlers’ Mcy 
FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, etc. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Machinery, fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 


Corn 


Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power 
Plant Equipment. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. Peach and Cherry Pitters. See Fruit Pitters 


Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore, 

Sprague-f£ells Corp., Chicago. 

Generators, electric. See Motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Glue, for sealing. See Power Plant Baquip. 

Governors, steam.. See Power Plant Equip. 

Grading Machines. See Cleaning and Grad 
ing Machinery. 

Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. Corn Huskers. 
Green See Cleaning and 

Grading Machinery. 

Hoisting and nt Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can eee. See Stencils. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 


‘0. 
Jacketed Kettles. See Kettles, copper. 
ACKETED PANS, Steam. 
ron Langsenkamp Co., Indianapolis. Ind. 
Sprague-Sells Corp., Chicago. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See 
KETTLES, Copper,. Plain or Jacketed. 
F. H. Langsenkamp Indianapolis, Ind. 
rague-Sells Corp., cago. 
orrettles. enameled. See Tanks, glass-ilned. 
A. K. Robins & Co., Baltimore. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. .. 
A. K. Co., 
Sprague-Sells Corp., 
Zastrow Mchy. Co., Baltimore. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 


Hansen Cang. Mchy. o., Cedarburg, Wis. 


re. 

Litho Co., Rochester, N. Y. 
Prt and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, D. C. 
MARKING INKS, POTS, Etc. See Sten- 


cils. 
Phil Emrich, Cincinnati. 
Markers, can. See Stampers & Markers. 
e gow See Pulp Machy. 
Meat Canning chinery. 
t Choppers. See Choppers. 

MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Machines. See Box Naili Mchs. 
Berlin-Chapman Co., rlin, > 
& Sons Co., Baltimore. 
Edw. W. Renneburg 


ans. 
Pails, Tubs, etc., fibre. See Fibre Contrs. 


Paring Knives. See Knives. 
PARING MACHINES 
Phil Emrich, Cincinnati. 
Sinclair-Scott Co., th 
PA 


A AND BEAN SEED. 
wandreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Go., Inc., Baltimore. 

rague-Sells 

SEA HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 
‘Frank Hamachek Co., Kewaunee, Wis. 

PEA VINE FEEDERS. 
‘Chisholm-Scott Co., Columbus, O. 
‘Frank Hamachek Co., Kewaunee, Wis. 

Phil Emrich, Cincinnati. 
iA. K. Robins & Co., Inc., Baltimore. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 
Phil Emrich, Cincinnati. 


POWER PLANT EQUIPMENT. 
Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, process. 

Retorts, steam. See Kettles, process. 


RUBBER GLOVES, factory. 
Phil Emrich, Cincinnati. 
Rhubarb Cutter. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Can- 
nery Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Lengsenkamp Co., Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
prague- s Corp., cago. 
Scalding & Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ 
Machinery. 
Sealing Machines, sanitary cans. See 
Closing Machines. 
SEEDS, Canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., cago, Ill. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 


and Slicers. 
Sorters, pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etce.). 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


STAMPERS AND MARKERS, 


Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, 
burning brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Scott Co., Columbus, Ohio. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. See 
General Agents. 

Switchboards. See Hlectrical Appliances. 

SYRUPING MACHINES. 


Mfg. Co., San Jose, 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis, 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy, 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin a hing. See Decorated Tin. 
Topping ines. See Capping Machines. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague Cang. Mchy, Co., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

enkamp Co., In 

A. K. Robins & Co., Baltimore. 


Chicago. 
TRADE-MARKS 

C. E. Richardson, Washington, D. C. 

Transmission Machinery. 

Transplanting Machine. 

Trucks, Platform, etc. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Bilectrical Machinery. 

Variable Speed Countershafts. See Speed 
Regulators. 

Va Corers, etc. See Corers and 

cers. 

Vegetable Parers. See Paring Machines. 

Viner Feeders. See Viners and Hullers. 

VINERS AND HULLERS. 

Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See 

Scalders. 
WASHERS, can and far. 
Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Balt 
as and Scaiding Baskets. See Bas- 


Windmills and Water Supply Systems. 
See Tanks, wood. 

Wiping Machines, can. See Canmakers’ 
Machinery. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

WIRE, for 

paper. Corrugated Paper 


Products. 
Wrapping Machines, can. See Labeling 
Machinery. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


i 
A. K. Robins & Co., Inc., Baltimore. 
KRAUT CUTTERS. 
2 A. K. Robins & Co., Inc., Baltimore. 4 
LABELING 
‘ Edw. Ermold Co., New York City. a 
ee Morral Bros., Morrel, Ohio. a 
H. Gamse & Bro., Baltimore. 24 
ae i Kittredge & Co., Chicago. a 
Zastrow Machy. Co., Baltimore. 
s and Containers. See Fibre Ctra. 
Edw. Ermold Co., New City. 
oer bins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
; Slicers, fruit and vegetable. See Corers 
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THE CANNING TRADE 


ARTISTIC 


LABELS 


OTHER PRODUCTS: 


AMSCAN SEALING Fluid 

AMSCAN CERTIFIED 
Sealing Fluid 

(Both Supplied either in Con- 
centrated or Ready - For - 


Use Form and either Fire- 
proof or Non-Fireproof ) 


PURE FOOD OILPROOF 
Sealing Fluid (For Edible 
Oils, Lard, Peanut Butter 
etc.) 


HERMO OILPROOF Seal- 
ing Fluid (For Oils, Paint, 
Varnish, Gasoline, Ben- 
zine, etc.) 

AMSCAN Solder Flux (Solid 

or Liquid Form) 


Amscan Certified Sealing Fluid 
-—- The Golden Band -- 


SEALS CANS PERFECTLY 


It is compounded in our own _laboratories—the result of years 
of painstaking experiment. It makes a smooth, bubble-less film 
that sticks tightly to the tin and is tough and durable yet sufficient- 
ly plastic to fill every nook and crevice of the seam. No air or 
water can pass in or out. Its color is a glorious golden tint—posi- 
tively non-injurious to any food. 


Insist on having your cans lined with AMSCAN CERTIFIED SEAL- 
ING FLUID—THE GOLDEN BAND-—and your plant equipped with 
AMS CLOSING MACHINES. Then your sealing worries will be over. 


Ask us for the FACTS ABOUT SEALING FLUID 


The Max Ams Machine Company 


101 Park Avenue, New York 
BRANCHES : Chicago and London, England 


“4 
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